CHINA’S CIPS NAC OVERHAUL INVESTED
Standard Bank Namibia becomes Nekundi orders NAC overhaul, &  How far can awell
first local bank to offer direct o demands shift from asset invested N$100 a
access to China’s CIPS custodian to commercial operator month really go?
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Govt registers N$179bn in state
assets as new agency takes shape
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| MAINSTORY
Govt registers N$179bn in state

assets as new agency takes shape

...PAMA's interim board given 30 days )

to submit work programme ‘ ‘

S

he Namibian government has "'"‘--_1 '

I registered more than N$179 billion '
worth of state assets as it moves to | Tak

establish a comprehensive national asset

register under the newly created Public

Assets Management Agency (PAMA).

Works and Transport Minister Veikko
Nekundi announced the milestone
during the appointment of PAMA's
interim board, directing all government
institutions, state-owned enterprises,
agencies and local authorities to submit
details and valuations of their immovable
assets for inclusion in the register.

He said an updated asset register is
expected to be presented to Cabinet by
early September.

"The Republic of Namibia owns a
significant portfolio of immovable
assets that represent substantial public
investment. At present, we have registered
more than N$179 billion worth of state
assets, and we are still registering more. | . Bank of Namibia Monetary Policy announcement dates:
More assets still need to be accounted for, *12 August 2026
and we expect the various state entities " 27 Oclober 2026

b . h s 1 f d h . * 10 December 2026
to submit their lists of assets and their *  Namibia Corporate Social Investment (CSI) Mukopano

values as assessed by their valuers. We 11 August 2026 at the Hilton Windhoek.
will continue with this process," Nekundi | * Namibia Oil and Gas Conference
said. \ 18-21 August 2026 in Windhoek /

THE Marketing - 081 676 4441 | thebriefnam@gmail.com

B RIE F Editorial - 081 461 2969 / newsdesk@thebrief.com.na
P. O. Box 5422, Ausspannplatz, Windhoek, Namibia
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The minister also gave PAMA's
interim board 30 days to submit a work
programme outlining how the agency
will be established and operationalised,
including its governance framework,
organisational structure, policies and
remuneration arrangements.

The interim board has been appointed
for six months, or until the company has
been registered and its policy framework
has been finalised.

"Your appointment as members of
the Interim Board of Directors is for a
period of six (6) months to oversee the
registration of the company and policy
formulation or wuntil such time the
registration and policy formulation is
finalised," Nekundi said.

The board is chaired by property
management specialist Irmgard
Hamayulu, with finance specialist
Leilanie Hochobeb serving as deputy
chairperson. Other members include
engineer Set-son Kondjashili Shifidi,
legal specialist Laurence Clive Kavendjii
and information technology specialist
Professor Suama Hamunyela. PAMA
Accounting Officer Kristofine Naunyango
will serve as an ex-officio member.

Nekundi said the agency will manage
government properties that are not
directly required for public service

3

delivery, with the aim of improving asset
utilisation, increasing revenue generation
and unlocking their commercial value.

He said PAMA will operate on a
commercial basis and is expected to
become  financially  self-sustaining.
Although government will provide initial
capital, the agency will be required to
manage its assets efficiently, reach break-
even and eventually generate profits.

Its mandate includes improving
property  utilisation,  strengthening
revenue generation, reducing unnecessary
expenditure and enhancing maintenance.

"The establishment of PAMA is
therefore intended to introduce a
fundamentally different approach, one
that regards public assets not merely
as properties to be maintained, but
as strategic national assets that must
be actively managed, optimised and
appropriately commercially leveraged in
accordance with the relevant regulations
and legislation administered by the
Ministry of Finance," he said.

Nekundistressedthatcommercialisation
would not diminish public accountability,
saying all state assets will remain subject
to the State Finance Act and other
applicable legislation, with public entities
expected to manage them transparently
and responsibly.

INVITATION FOR BIDS

The Road Fund Administration (RFA), in accordance with the Public Procurement Act, 2015 (Act No. 15 of 2015) as amended, hereby invites suitable and competent
Namibian bidders to submit their best offers for the following bids:

J%RFA

Funding roads, steering growth.

PROVISION OF INVESTMENT CONSULTANCY SERVICES
OVER 3 YEARS

REFERENCE NO.: SC/RP/RFA — 03/2026

Bid Clarification Meeting on MS Teams: Monday, 10 August 2026 at 1100
Meeting ID: 384 104 214 012 400

Passcode: Ln3qU3Lp

SUPPLY OF ICT LICENSE RENEWALS AND INCIDENTAL COMPUTER
SOFTWARE PURCHASES OVER 3 YEARS

REFERENCE NO.: NCS/ONB/RFA - 0212026

Bid Clarification Meeting on MS Teams: Tuesday, 11 August 2026 at 11:00
Meeting ID: 323 400 750 478 178

Passcode: 4Jo3se7Z

Enquiries: RFA PROCUREMENT MANAGEMENT UNIT
Tel: +264(61) 433 3082 / 3049 / 3074 / 3007
Email: procurement@rfanam.com.na

Fund Admin tse ki jindhoek, and depo:
on the Ground Floor of the RFA Head Office before the stipulated closing time.

site for more information
Closing date and time: Friday, 21 August 2026, by no later than 11:00
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Standard Bank Namibia becomes first local
bank to offer direct access to China’s CIPS

first bank in the country to offer clients faster and cheaper Renminbi (RMB)

Standard Bank Namibia has become the Interbank Payment System (CIPS), targeting
direct access to China’s Cross-Border transactions between Namibia and China.

Prepare today for a dignified tomorrow.

Funeral costs can place a heavy financial burden on families. Protect yourself and
» your loved ones with the affordable and hassle-free SanlamAllianz Prestige Funeral
Plan. SMS ‘Funeral’ to 50199 for more information.
.

€ Sanlam|Allianz @
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The bank officially launched the capability
on Monday, strengthening payment links
with China as trade and investment between
the two countries continue to expand.

CIPS is China’s international payment
infrastructure for clearing and settling cross-
border RMB transactions. Standard Bank
Namibia said the system will reduce reliance
on traditional correspondent banks for
eligible transactions, cutting the number of
intermediaries involved in payments.

Standard Bank Namibia Chief Executive
Erwin Tjipuka said the system would
improve settlement times and reduce costs
and currency risks for businesses trading
with China.

“China is one of Namibia’s most important
trading partners and the demand for efficient
payment solutions continues to grow. By
bringing CIPS to Namibia, we are giving our
clients faster settlement, fewer intermediaries
and reduced currency risk,” he said.

The launch follows Standard Bank Group
becoming the first African bank authorised
to participate directly in CIPS in November
2025. Standard Bank and the Industrial and
Commercial Bank of China (ICBC) were
subsequently jointly authorised to clear RMB
transactions across Africa as the Renminbi
Clearing Bank of Africa.

Standard Bank Namibia Head of
Transaction Banking Socrates Dias said the
system would benefit companies importing
goods from China, exporters supplying Asian
markets and businesses managing China-

linked investments.

He said the service would also be available
to small and medium enterprises and
entrepreneurs sourcing goods from Chinese
suppliers.

Chinese Ambassador to Namibia Zhao
Weiping said about 17% of Standard
Bank Namibia’s cross-border payments
are directed to China, highlighting the
importance of the trade corridor.

“The introduction of CIPS capability in
Namibia marks a significant advancement in
strengthening financial connectivity between
Namibia, China and the broader global
economy,” Zhao said.

ICBC Africa Representative Office Chief
Representative Li Li said the Chinese banking
group had provided more than US$28 billion
in loans to over 130 projects across Africa.

Standard Bank Namibia Executive for
Corporate and Investment Banking Nelson
Lucas said Namibia was now joining an
established continental payment network
already  processing significant RMB-
denominated trade flows.

“CIPS is not a future concept. It is an
established platform already supporting
billions of Renminbi in trade flows across
Africa. Today, Namibia joins that network,”
Lucas said.

The bank expects the system to support
growing  Namibia-China  trade and
investment across sectors including mining,
energy, infrastructure, manufacturing and
general trade.
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RETAILERS TOTAL BASKET COST (N$) -
JULY 2026
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Model

v Metro (Eros)
% Choppies (Otjomuise)

Retailers: Choppies offers the
cheapest basket in July 2026

hoppies (Otjomuise) recorded the
‘ lowest overall grocery basket cost
in July at N$1,008.78, followed by
Shoprite (Independence) at N$1,024.78.
Checkers (The Grove Mall) ranked third
with a basket cost of N$1,035.78, closely
followed by Metro (Eros) at N$1,038.78.
Model (Wernhil) recorded a basket cost of
N$1,073.78, while OK Foods (Independence)
and Spar (Westlane) recorded the highest
basket costs at N$1,095.78 and N$1,187.78,
respectively.
Fresh Produce
Fresh produce prices were most
competitive at Choppies, which recorded the
lowest prices for all three products surveyed.
Onions were priced at N$19.99/kg, potatoes

at N$17.99/kg, and tomatoes at N$26.99/
kg. These competitive prices contributed
significantly to Choppies recording the lowest
overall grocery basket for the month.

Staple Foods

Price competitiveness across staple foods
was spread across several retailers. Metro and
Choppies shared the lowest price for 2-litre
cooking oil at N$72.99, while OK Foods
offered the cheapest Top Score Maize Meal
(5kg) at N$69.99. Model recorded the lowest
price for White Sugar (2.5kg) at N$52.99,
while Shoprite and Checkers shared the
lowest price for Tastic Rice (2kg) at N$36.99.
The lowest price for Polana Macaroni Pasta
(3kg) was shared by OK Foods, Shoprite and
Checkers, each at N$74.99.
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Household Essentials

Household essential prices also varied
across retailers. Choppies recorded the
lowest price for 2-ply toilet paper (9 rolls)
at N$59.99, while Shoprite offered the
cheapest Sunlight Washing Powder (2kg) at
N$52.99. Metro recorded the lowest price for
Aquafresh Toothpaste (100ml) at N$21.99
and shared the lowest price for soap (175g)
with Model at N$13.99.

OK Foods, Spar, Metro and Choppies
all shared the lowest price for Sunlight
Dishwashing Liquid (750ml) at N$29.99,
while Shoprite and Checkers recorded the
lowest price for Wellington’s Tomato Sauce
(750ml) at N$29.99.

Protein and Dairy

Shoprite and Checkers offered the lowest
price for 1.5kg chicken at N$79.99, while
Metro and Checkers shared the lowest price
for mince at N$99.99/kg. Checkers recorded
the lowest price for Long Life Full Cream Milk
(1L) at N$19.99, while Shoprite offered the
cheapest Rama Butter (500g) at N$26.99.

N$1,008.78

(Otlumuise) |

CHEAPEST

OVERALL BASKET

SHOPRITE
(Independence)

CHECKERS

BATTLE OF THE BASKET:
PG s o ST

OVERALL BASKET LEADERBOARD

The Price Gap: N$179 Difference

N$1,073.78 N$1.0%528
N$1,024.78 N$1,035.78 N$1,038.78

METRO
(The Grove Mall) (Eros)

1

The lowest price for 18 medium eggs was
shared by Shoprite and Checkers at N$54.99.

Canned Goods

Among canned food products, Spar
recorded the lowest price for 400g canned
pilchards at N$28.99, while Model offered
the lowest price for 300g corned meat at
N$28.99.

Conclusion & Consumer Takeaway

The July survey shows that competitive
pricing varied across product categories, with
no single retailer offering the lowest prices
across all items. While Shoprite recorded
the lowest prices across the highest number
of individual products, Choppies secured
the cheapest overall grocery basket through
consistently competitive pricing, particularly
across fresh produce and selected household
essentials.

The findings continue to highlight the
value of comparing prices across retailers,
as consumers can achieve meaningful
savings by shopping strategically rather than
purchasing all items from a single store.

MODEL
(Wernhil)

OK FOODS
(Independence)

MOST EXPENSIVE
BASKET

CATEGORY CHAMPIONS

/7 CHOPPIES SWEEPS 205

/ V)
@

\ Q)ﬁ FRESH PRODUCE

SHOPRITE & CHECKERS:
THE PROTEIN PARTNERS

METRO & OK FOODS
LEAD IN STAPLES

HOUSEHOLD & PANTRY ESSENTIALS

) TOILET PAPER & CLEANING BEST BUYS:
M Choppies is cheapest for 9-roll toilet paper (N$59.99), Shoprite best for 2kg toilet
paper (N$59.99), Shoprite best for 2kg Sunlight Washing Powder (N$52.99).

é SPECIFIC WINNERS FOR CANNED GOODS:

Spar lowest for canned pilchards (N$28.99), Model cheapest corned meat (N$28.99).

CONSUMER TAKEAWAY
2 (-ﬁ?—? SHOPRITE WINS ON === s THE ‘STRATEGIC
=U=H  VOLUME OF DEALS: SHOPPING’ ADVANTAGE
IIT While Choppies had cheapest Achieve the most savinﬂs by
BB total, Shoprite recorded the comparing prices and shopping
IIF lowest prices across the highest @ across multiple retailers rather
number of individual items.

than sticking to a single store.
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Corporate Namibia must stop killing
the entrepreneurs it claims to support

BRIEFLY

It wants small businesses to grow,

employ young people, innovate and
contribute to an economy desperately in
need of new opportunities.

But how are entrepreneurs supposed to
grow when the very institutions with the
resources to support them become their
competitors?

There is a troubling practice that Namibia
needs to confront: small businesses
approach large corporates, state-owned
enterprises and public institutions with
ideas, concepts and proposals seeking
partnerships, funding or commercial
support.

Instead of receiving support, some later
watch similar ideas emerge from the very
institutions they approached, sometimes
without acknowledgement, compensation
or involvement.

[—
Namibia says it wants entrepreneurs.

That is not entrepreneurship
development. It is entrepreneurship
destruction.

President Netumbo Nandi-Ndaitwah has
herself cautioned state-owned and public
enterprises against taking project ideas
from smaller innovators, while stressing
that opportunities should be awarded on
merit and that local entrepreneurs deserve

fair treatment.

The warning speaks to a much bigger
problem.

Namibia cannot constantly tell young
people to become entrepreneurs because
formal employment opportunities are
limited, while simultaneously allowing
powerful institutions to suffocate the
businesses they are being encouraged to
build.

Small businesses do not have unlimited
capital. They do not have large legal
departments, procurement teams or
balance sheets capable of absorbing losses.
Often, their greatest asset is the idea they
have spent months or years developing.

When that idea is presented to a large
organisation in good faith, the entrepreneur
is looking for a partner, not creating a
blueprint for someone else to copy.

Corporates should understand
supporting SME:s is not charity.

A N$50,000 or N$100,000 contract
might barely register on the expenditure
line of a major corporation, but for a
small business it can pay salaries, finance

that

expansion, purchase equipment and
potentially create another job.

That is how economies grow.

Corporate Namibia must therefore

decide what role it wants to play. Is it going
to nurture the next generation of Namibian
businesses, or use its financial muscle and
market dominance to crowd them out
before they have had an opportunity to
establish themselves?

There is also a question of trust. Why
should an entrepreneur approach a large
company with an innovative proposal if
doing so creates the risk that the concept
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will simply be taken in-house?
Eventually, entrepreneurs stop sharing
ideas. Innovation retreats. Collaboration

disappears.

Namibia already has a small private
sector and a serious

challenge. We cannot

afford an environment

where entrepreneurship

is celebrated from

conference podiums but
undermined in corporate
boardrooms.

Big businesses should be
opening doors for smaller
ones, not closing them.

If Namibia genuinely

wants SMEs to grow,
create employment and
become tomorrow’s
major companies, then

protecting and supporting
their ideas must become
part of how we do business.

You cannot ask people to
innovate and then punish
them for having good
ideas.

* Briefly is a
weekly column that
is opinionated and
analytical. It sifts
through the noise
to make sense of the
numbers, trends and
headlines shaping
business and the

unemployment

economy with insight, wit and
just enough scepticism to keep
things interesting. THE VIEWS
EXPRESSED ARE NOT OUR OWN,
we simply relay them as part of the
conversation.

TOMORROW

EXPRESSION OF INTEREST NO. E061-ND-2026
THE PROVISION OF DIAMOND MINING CONTRACTOR SERVICES AT SENDELINGSDRIF MINE

Namdeb Diamond Corporation (Pty) Ltd hereby invites reputable and qualified mining contractors that meet
the minimum qualifying criteria, to express their interest in carrying out diamond mining contractor services at
Namdeb'’s Sendelingsdrif alluvial diamond mine situated adjacent to the Orange River.

This contractor-funded opportunity includes the mining, processing and recovery of alluvial diamonds in
compliance with applicable legal, safety, environmental and security requirements.

This opportunity will be executed under a full cost responsibility model with a revenue sharing arrangement.

MINIMUM QUALIFYING CRITERIA

= Legally Registered Entities;

= Entities with 5+ years proven direct experience in alluvial diamond mining and processing (or comparable
operations);

= Capability to sustain production in excess of 4 million tons per annum (ROM)

= Financial capacity to fund own capital and operating costs;

REGISTRATION
Interested parties may register to participate with Elizabeth Markowitz at Namdeb’s Supply Chain Help Desk
before or on 14 August 2026. Contact details: Elizabeth.Markowitz@namdeb.com OR +264 (63) 238 502.

All entities that meet the qualifying criteria will proceed to the next stage which includes the issue of a
Request for Proposal and a site visit.

< NAMDEB

A NAMIBIA DE BEERS PARTNERSHIP

www.namdeb.com
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Nekundi orders NAC overhaul, demands shift

from asset custodian to commercial operator

orks and Transport Minister
Veikko Nekundi has ordered
the Namibia Airports Company

(NAC) to transform itself from a caretaker of
airport infrastructure into a commercially
driven state-owned enterprise, giving its
board 30 days to address failures identified
in an investigation report.

Speaking to the NAC's temporary
board, Nekundi said the company must
move beyond simply maintaining airport

G

facilities and begin generating greater
economic value from its assets.

He instructed the board to urgently
implement the recommendations contained
in the investigation report and resolve
governance and operational shortcomings
within the next 30 days.

"The company and the temporary board
have a responsibility. This is your mandate
and your responsibility to deal with the
findings of the investigation and address

SCAN HERE

THE
News Worth Knowing

TO FOLLOW OUR
WHATSAPP
CHANNEL

© @thebrieflive
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theissuesidentified. Thisis an investigation
report with all the findings. You have 30
days to address all these issues," he said.

The minister said airports should
function as economic hubs that support
trade, exports, tourism and investment,
rather than serving solely as transport
infrastructure.

He pointed to the continued absence of
a fast-moving goods and fresh produce
terminal as evidence that the NAC is failing
to unlock commercial opportunities.

Nekundi criticised the fact that
Namibian blueberries are still transported
to South Africa before being exported to
international markets, despite Namibia
having its own international

11

luxury office. It must be an office designed to
deliver services, not for any other purpose.
It must be enhanced infrastructure, not
luxury. Any money that you need must
be justified. We cannot spend money on
luxury facilities when those resources could
be used elsewhere, including building
schools," he said.

The minister also reminded the board
that it is accountable for sound governance,
prudent financial management and
compliance with the Constitution and the
State Finance Act, warning that conflicts of
interest, corruption and mismanagement
would not be tolerated.

airport.

"If blueberries produced in
this country must again go to
South Africa to be exported,
just bring your resignation
letters. It cannot be," he said.

He also instructed the
board to accelerate airport
infrastructure projects and
demonstrate measurable
progress instead of repeatedly
reporting that projects remain
works in progress.

Nekundi further called for
stricter financial discipline,
warning the company against
spending public funds on
luxury office developments.

He said infrastructure
investment must be justified,
focused on improving service
delivery and delivering value to
the public, with surplus funds
returned to the state through
dividends where appropriate.

"That office must be
developed, but it must not be a

@ Standard Bank

Expression of interest

EOI/SBN/001/07/2026 — VARIOUS DISCIPLINES - STANDARD BANK
NAMIBIA LIMITED

Request for Information

Standard Bank Namibia Limited hereby invites registered, experienced
and qualifed suppliers from all Namibian regions to express their interest
in providing the following services.

=

2.Description of Services
A. Professional and Consulting Services
B. Construction and Built Environment Services
C. Facilities and Property Services
D. Security and Risk Services
E. Logistics and Support Services

3.Pre-Qualifcation Application
Interested suppliers can request application forms via the email address
below:

%4 | SupplierSourcing@standardbank.com.na

Please note that all applications must be submitted via the online portal.
No email or hand-delivered applications will be accepted.
Enquiries via email only:

X4 | SupplierSourcing@standardbank.com.na

Closing date and time via online portal: Monday, 31 August 2026 at 4 pm.

Note: Only shortlisted companies will be contacted within 4 weeks after the
closing date.

*This EOI does not constitute a commitment by Standard Bank Namibia to
award any contract or to engage any responding party.

For more information, please visit

& | standardbank.com.na
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Premium Stores: Model records the lowest basket cost in July 2026

odel (Auas Valley) recorded the
Mlowest overall premium grocery
basket cost in July at N$1,498.80,
followed by Checkers (Maerua Mall) at
N$1,570.79. Superspar (Grove Mall) ranked
third with a basket cost of N$1,628.30,
followed by Woermann Fresh (Klein
Windhoek) at N$1,648.79. Food Lovers
Market (Hilltop) recorded the highest basket
cost at N$1,729.80.
Fresh Produce
Price  competitiveness across fresh
produce varied between premium stores.
Food Lovers Market offered the lowest
prices for lettuce (N$19.99) and cucumber
(N$19.99), while Woermann Fresh recorded
the lowest prices for tomatoes (N$34.99/kg)
and onions (N$24.99/kg). Superspar and
Woermann Fresh shared the lowest price
for potatoes (N$24.99/kg), while Superspar,
Food Lovers Market and Woermann Fresh

jointly recorded the lowest price for apples
(N$29.99/kg).

Meat and Dairy

Checkers offered the lowest price for
chicken breasts at N$99.99/kg, while Model
recorded the lowest price for sirloin steak
at N$199.99/kg. In dairy, Superspar had
the lowest price for long-life full cream milk
(1L) at N$19.99, while Model offered the
lowest price for cheddar cheese at N$133.00.
Checkers recorded the lowest price for salted
butter (500g) at N$79.99.

Pantry Essentials

Model offered the lowest prices for several
pantry products, including white bread
(N$13.99), olive oil (1L) at N$179.99, and
white sugar (2kg) at N$38.99. Checkers
recorded the lowest price for macaroni pasta
(500g) at N$14.99, while Food Lovers Market
and Woermann Fresh shared the lowest
price for salad dressing (340ml) at N$39.99.
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Checkers also offered the lowest price for
tangy mayonnaise (750g) at N$43.99.

Household Essentials

Household essentials also showed notable
price differences. Food Lovers Market
offered the lowest price for foam bath (2L)
at N$74.99 and Sunlight Auto Washing
Powder (2kg) at N$69.99. Woermann Fresh
recorded the lowest price for dishwashing
liquid (750ml) at N$28.99, while Superspar
offered the lowest price for 18-roll 2-ply toilet

13

paper at N$134.99.

Conclusion & Consumer Takeaway

Model (Auas Valley) offered the most
affordable premium grocery basket in July
at N$1,498.71, although individual products
were cheaper at other retailers. Consumers
can maximise savings by comparing prices
across stores, particularly for higher-value
items such as meat, cheese and olive oil,
where price differences can have a greater
impact on the overall grocery bill.

BATTLE OF THE BASKETS: JULY 2026
NAMIBIAN PREMIUM GROCERY COMPARISON

Comparing total basket costs across five retailers and highlighting category-specific savings.

TOTAL BASKET LEADERBOARD
(THE PRICE CAP)
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SUPERSPAR
ol e IO
TAKES THE LEAD AT N$ 1,628.30
N$ 1,570.79 N$ 1,498.80 H
WOERMANN FRESH ! %

(KLEIN WINDHOEK)

N$ 1,648.79

EXTRA COST:

+ N$ 149.99

CATEGORY CHAMPIONS:
FRESH PRODUCE
(A FRAGMENTED MARKET)

TOMATOES: N$ 34.99/kg
(Woermann Fresh)

EXTRA COST:

+N$ 71.99

Recorded the lowest overall
cost, establishing the
bonchmark for affordability.

EXTRA

CATEGORY CHAMPIONS:
MEAT & DAIRY
(STRATEGIC SAVINGS)

O

CHICKEN BREASTS: N$ 99.99/kg
(Checkers) L)

SIRLOIN STEAK:
L ONIONS: N$ 24.99/kg @ N$ 199.99/kg (Model) MiLK
(Woermann Fresh) '
@ LgNG-LIFE MILK (IL): :
N$ 19.99 (Superspar) ﬁ
LETTUCE NF12.59 CHEDDAR CHEESE: =
FOOD . °
) (Food Lovers Market) wooeL) 1 $133.00 (Model) ‘e e,
AW CUCUMBER: N$19.99
(Food Lovers Market) @ SALTED BUTTER (500g):

N$ 79.99 (Checkers)

COST:

+ N$ 129.50

CONSUMER STRATEGY & KEY TAKEAWAYS

FOOD LOVERS MARKET
(HILLTOP)

MOST EXPENSIVE AT
N$ 1,729.80
|

BUDGET DEFICIT:

+ N$ 231.00
(Premium compared to Model)
Consumers pay a premium of N§
231.00 more at Food Lovere compared
to Model for the some basket of goods.

CATEGORY CHAMPIONS:
PANTRY & HOUSEHOLD STAPLES
(MODEL DOMINATES & MIXED BASKET)

OLIVE OIL (1L): N$ 179.99 (Model)
WHITE SUGAR (2kg): N$ 38.99 (Model)
WHITE BREAD: N$ 13.99 (Model)

MACARONI (500g):
N$ 14.99 (Checkers)

FOAM BATH (2L): :
N$ 74.99 (Food Lovers Market) &
WASHING POWDER: N$ 69.99 -
(Food Lovers Market) A

DISHWASHING LIQUID:
N$ 28.99 (Woermann Fresh)

HIGH-VALUE ITEMS DRIVE TOTAL COST:

0 Price differences in meat, cheese, and olive oll have the
greatest impact on the final bill: these items should be
the primary focus for comparison.

THE “MIXED BASKET” ADVANTAGE:

Even though Food Lovers Market had the highest total basket, they offered the
lowest prices for specific household items like washing powder. Significant price
variance exists, suggesting that consumers can achieve a 'surplus' in their personal
budget by strategically shopping across different retailers for specific categories.
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NTA signs Al, robotics partnerships to
build future-ready TVET workforce

he Namibia Training Authority
I (NTA) has signed strategic
partnerships with institutions in
China and South Africa to accelerate
the integration of artificial intelligence
(AI), robotics and digital technologies
into Namibia's Technical and Vocational
Education and Training (TVET) system
as it moves to prepare a future-ready
workforce.

The NTA on Monday signed
Memoranda of Understanding (MoUs)
with China's Nanjing Zhongxing Xinyada
Information Technology Co. Ltd and

South Africa's Orbit TVET College,
expanding international cooperation in
ICT, curriculum development, research,
technology transfer, digital innovation and
skills development.

NTA Chief Executive Officer Erick
Fundula Nenghwanya said the agreements
are designed to ensure Namibia's TVET
system keeps pace with rapidly evolving
technologies reshaping global industries.

"The question before us is therefore not
whether TVET should change, but whether
it can change quickly enough to prepare
our young people for opportunities that
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are already emerging," he said.
Nenghwanya said advances in artificial

intelligence, automation, robotics,
advanced manufacturing and smart
technologies are transforming labour

markets, requiring vocational education
systems to equip young people with future-
focused technical skills.

The partnership with Nanjing Zhongxing
Xinyada will focus on developing AI and
ICT curricula, digital learning platforms,
applied research, technology transfer and
smart skills centres.

Xinyada President Zeng Botao said
demand for skilled ICT professionals
is increasing as digital transformation
accelerates across economies.

He said the company intends to work
with the NTA to develop ICT training
standards tailored to Namibia's labour
market, introduce AI and information
technology curricula, establish hybrid
training platforms and strengthen the
country's digital skills pipeline.

"We highly recognise NTA's devotion to
national skills development. Namibia is
striving to narrow the digital divide and
develop its ICT industry, which requires
large numbers of local young ICT talents.
This matches our corporate vision: we aim
to turn our global industrial experience
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and training resources into local talent-
driving power," Zeng said.

Founded in 2017, Xinyada specialises
in ICT research and development,
communication engineering and system
integration, and holds 52 software
copyrights and trademarks, together with
several patents.

The agreement with South Africa's
Orbit TVET College will strengthen
collaboration in vocational education,
institutional capacity building, curriculum
development and skills exchange between
the two institutions.

Nenghwanya said the partnership
complements the NTA's Nakayale-
Eenhana-Valombola (NEV) TVET Hub,
which brings together three public
vocational training centres to develop
centres of excellence in ICT, electronics,

electrical engineering, automotive
mechatronics and civil engineering.
"Behind every successful economy

stands a skilled workforce," he said.

He added that the NEV TVET Hub is
designed to reduce duplication, improve
programme quality, maximise institutional
resources and strengthen the NTA's
capacity to produce graduates equipped
for technology-driven industries and the
future world of work.
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Finance Ministry flags major obstacles to

government's

amibia's efforts to wuse public
‘\‘ procurement to support local
businesses continue to face major
implementation challenges, with funding
constraints, limited supplier -capacity,
delayed payments and weak compliance
monitoring undermining the objectives of
the Code of Good Practice, according to the
Ministry of Finance.

Speaking at the Developmental and
Empowerment Policies in Government
Public Procurement event held at the
Government Information Centre, the
Ministry's Deputy Director for Legal
Support and Compliance, Amalia
Shikongo, said both public institutions
and local businesses face obstacles that
limit the effectiveness of the procurement
framework.

Shikongo said one of the biggest

local procurement ambitions

challenges is the limited understanding
of the Code of Good Practice among some
public entities, resulting in inconsistent
implementation.

"There's limited understanding of the
code in some areas. That then affects their
implementation or application of the code
as it's supposed to be," she said.

She said financial constraints also make
it difficult for public entities to prioritise
local suppliers while balancing value for
money and competitive pricing.

"They have got an issue of limited funding
for public entities. It makes it difficult
for them to balance value for money and
competitive pricing with developmental
objectives. Because of the limited funds,
they will opt for competitive bidding rather
than restricting it for local businesses,"
Shikongo said.
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She  further  identified
delayed payments to suppliers
as a major concern, warning
that late settlement of invoices
places unnecessary pressure
on the cash flow of local
businesses.

"Most of the times public
entity bidders provide the
services required, but then it
takes longer for their invoices
to be honoured. That affects
bidders because at the end of
the day it impacts their cash
flow," she said.

On the supply side, Shikongo
said some local businesses
lack the capacity to deliver the
goods and services required
by government, forcing public
entities to open tenders to
international competition.

"Sometimes  there's no
capacity to supply or provide
the services. If public entities

find after market research
that there's not sufficient
capacity within the local

market, they will have to go
for open advertised bidding,
which is not just for Namibian
suppliers but open for every
bidder," she said.

She also said many local
businesses fail to participate
in procurement opportunities
despite being eligible.

"There is lack of awareness
within the business
community. Sometimes bids
are advertised for identified
categories, but even those
categories themselves are not
participating,” Shikongo said.

The ministry also
acknowledged that limited
staffing affects its ability to
monitor compliance with
procurement regulations
nationwide.

"We need to do compliance
and monitoring, but because
we find ourselves limited
in terms of personnel, we
cannot carry out the required
monitoring nationwide," she
said.

Speaking at the same event,
Deputy Executive Director
for the Procurement Policy
Unit, Phineas Nsundano, said

government's  procurement
policies are designed to
support local  businesses

without compromising quality
or value for money.

"If you look at the Code of
Good Practice, it specifically
mentions that we are going to
grant this advantage, but we
willnot compromise on quality,
on standards and value for
money," Nsundano said. He
urged local businesses to use
the procurement preferences
to build sustainable
competitive enterprises f
rather than viewing them
as
support.

"The purpose of preference [“Wil

to local suppliers is for them
to wupscale themselves so
that they can compete in the
mainstream of the economy.

But they should not takeitasa §

form of government handout,"
he said.

and [

guaranteed government |
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HARDWARES TOTAL BASKET COST (INCL. VAT) -
JULY 2026

N$ 7,893.54

~YANAY

N$ 7,898.71

Suildit

Pupkewitz Megabuild retains most
affordable hardware retailer position in July

upkewitz Megabuild retains most
P affordable ~ hardware  retailer
position in July

Pupkewitz Megabuild retained its
position as the most affordable hardware
retailer in July 2026, recording the lowest
overall basket cost among surveyed
retailers at N$7,244.29.

Build It ranked second with a basket

value of N$7,383.47, followed by Ark
Trading at N$7,893.54 and BUCO at
N$7,898.71. The difference between
the lowest and highest priced baskets
amounted to N$654.42.

Compared to June, the overall
ranking remained largely unchanged,
with Pupkewitz Megabuild and Build
It maintaining the top two positions.
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However, Ark Trading moved marginally
ahead of BUCO in July, with only N$5.16
separating the two retailers.

Key Price Observations

Roofing, Structural Materials and
Masonry

BUCO recorded the lowest price
for Galvanized IBR Roofing Sheets at
N$583.04, replacing Ark Trading, which
held the lowest price position in June.
Build It followed closely at N$586.11.

Build It offered the lowest price for
Copper Tube at N$622.45, marginally
below Ark Trading at N$623.19.

For 7MPA bricks, BUCO recorded the
lowest price at N$2.70 per brick, while
Build It remained the highest-priced at
N$3.06.

Steel Door Frames were most affordable
at BUCO at N$522.81, followed by
Pupkewitz Megabuild at N$534.99.

Cement prices remained relatively
stable across all retailers, with little
variation recorded for both Ohorongo
32.5 and 42.5 cement.

Windows and Doors

Pupkewitz Megabuild continued to offer
the lowest price for Bronze Aluminium
Windows at N$858.99, maintaining its
competitive position from June.

Build It recorded the lowest price for
Bronze Aluminium Sliding Doors at
N$2,541.50; a decrease as compared to
June and widening its price advantage
over competing hardware retailers.

For Hardboard Interior Doors, Build
It remained the most affordable at
N$262.20, while BUCO recorded the
highest price at N$458.25.

Reinforcement and Interior
Finishing
Pupkewitz Megabuild strengthened

its position in reinforcement materials,
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BUCO Ark Trading Build It
Roofing Galvanized IBR 640.00 583.04 636.38 586.11
Copper Tube 460 Class 0 648.99 675.37 623.19 62245
Aliminium Window (Bronze) 858.99 1,054.96 960.38 93471
Aliminium Sliding Door (Bronze) 2,729.00 3,011.30 3,055.26 2,541.50
Brick 7MPA 294 270 3.01 3.06
Brickforce 150MM 15M ROLL 16.45 1715 18.40 2119
Brickforce 75MM 15M ROLL 16.45 16.89 18.30 20.65
Lintol concrete 1.2m 44.06 51.80 51.26 57.63
Lintol concrete 1.8m 68.16 7205 7878 88.14

Lintol concrete 0.9m 3283 3808 37.98 42.29
189.45
586.30
103.90
262.20
106.10
114.20

Ceiling Board
Door Frame Steel
Lockset 2 lever 68.00 84.07 97.16
Door Hardboard Interior
32.5 Cement Ohorongo
42.5 Cement Ohorongo
Paint 919.00

Total (N$)

offering the lowest prices for both 150mm
and 75mm Brickforce rolls.

Concrete lintels across all three
measured sizes remained most affordable
at Pupkewitz Megabuild.

For finishing materials, BUCO recorded
the lowest price for Ceiling Boards at
N$151.85, while Pupkewitz Megabuild
remained the most competitive for Two-
Lever Locksets (N$68.00) and Paint
(N$919.00).

Conclusion & Consumer Takeaway

The July 2026 hardware price survey
indicates that Pupkewitz Megabuild
remains the most affordable hardware
retailer for consumers purchasing a broad
basket of construction materials.

Although individual product pricing
varied between retailers, with Build It,
BUCO and Ark Trading each offering
competitive prices across selected
categories, no retailer consistently offered
the lowest price across all surveyed
products.

Consumers purchasing multiple
construction materials may therefore
benefit from comparing prices across
retailers, while shoppers purchasing
a comprehensive basket are likely to
achieve the greatest savings at Pupkewitz
Megabuild.
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How far can a well invested N$100 a month really go?

By Erastus
Kalenga Hamunjela

n many cases people
I think investing

requires a huge
amount of money to start,
that you have to be rich to
buy shares in companies or
to open a unit trust account.

So they say the same thing: I
do not earn enough to invest. But it is
not about how much you have, it is about
researching and planning.

You can buy shares with as little as N$5,
and you can open a unit trust account
with as little as N$300 as a lump sum
and N$100 a month. It all depends on the
provider or broker you choose.

So let me answer the question
directly, with real numbers rather than
encouragement. How far can a small
amount actually go? And I mean small.
Not N$5,000 a month, just N$100 a
month, roughly the price of a beer or a
small lunch.

What we are talking about here is long-
term investing. Money you put away for
years, or for a child from birth, and leave
alone to grow. So we are talking about
growth investments, like a global share
index or a growth-oriented unit trust.

Let’s say you want to buy shares, which
you can do as a Namibian through a
platform like EasyEquities, where there
is no minimum starting capital.

You decide to invest in an ETF tracking
the S&P 500. The S&P 500 is an index
of the 500 largest listed companies in
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You start with a
small lump sum
of N$300 and add
N$100 a month,
and because your

income grows over
time, you increase that
monthly amount by 5%
each year.

the United States, names like Apple,
Microsoft and Amazon, so when you buy
an ETF that tracks it, you are effectively
investing in all of them at once.

We use it here because it is one of
the most widely held, well understood
investments in the world, and it gives you
instant diversification rather than betting
on a single company.

You start with a small lump sum of
N$300 and add N$100 a month, and
because your income grows over time,
you increase that monthly amount by
5% each year. The S&P 500 has averaged
around 10% a year over the long run, so
watch what time does to it. After ten years
you would have about N$26,000.

After twenty years, roughly N$110,000.
After thirty years, around N$362,000.
And after forty years, over N$1 million.
Across those forty years you would have
contributed only about N$145,000 of
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your own money.

Everything else, close to N$940,000 of
it, was created by growth you did nothing
to earn except stay invested. That is how
compounding works, and now imagine if
you had opened this for your child from
birth.

Now let’s say you choose a growth-
oriented unit trust instead, which you
can do with many providers in Namibia,
at an average closer to 12% over the
long run. Remember this is a growth-
oriented fund, which carries more risk,
but because you are investing for the
long term you have enough time to let the
market recover from its bad years. Using
the same N$300 lump sum, the same
N$100 a month, and the same 5% yearly
increase, it grows to about N$139,000
over twenty years, roughly N$533,000
over thirty years, and an extraordinary
N$1.88 million over forty.

So again, imagine opening this for
your child. This is how you install good
financial habits into the next generation.
This is how you build wealth and free
the next generation from starting with
nothing. The reason many people never
do this is not money. It is discipline.
Investing requires financial discipline,
just like going to the gym. It asks you to
be consistent and patient.

I know that fifteen or twenty years
sounds far away, but trust me, unless you
invest, you will not simply have that kind
of money sitting somewhere one day. Put
your N$100 to use, and your future self,
or your children, will thank you.

Of course, if you can do more, the
numbers climb with you. That same
investment at 10% with N$500 a month
becomes about N$1.13 million over thirty
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years, and N$1,000 a month becomes
about N$2.26 million. But notice
something. The N$100 example already
did the most important job, which was to
prove the door is open. Once you accept
that N$100 works, everything above it is
simply a matter of degree.

A few honest words, because numbers
on a page are always cleaner than real
life. These figures assume steady average
returns, and real markets do not move
in straight lines. Some years are strong,
some are painful, and the averages only
reveal themselves to those who stay
invested through both.

Returns on offshore investments
like a global share index also come
partly from the rand and the Namibia
dollar weakening over time, which has
historically helped local investors but is
not guaranteed to continue. And none of
this is a promise. It is arithmetic, showing
what is possible, not what is certain.

But here is what the arithmetic proves
beyond argument. The amount you start
with is far less important than you think.
What’s more important is that you start,
that you keep going, and that you give it
time. A person investing N$100 a month
for forty years will very often end up
wealthier than someone investing far
more who only begins in their fifties.
Time, not size, is the real engine.

So the next time you catch yourself
thinking you do not earn enough to
invest, look again at what N$100 a
month becomes. The barrier was never
the amount. It was the waiting. Build
the habit, stay consistent, and put that
N$100 to work.

This is for educational purposes only
and does not constitute financial advice.
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NUST targets stronger graduate
employability as Gideon takes

he Namibia University of Science

I and Technology (NUST) is targeting

improved graduate employability

and stronger links between higher

education and industry as Professor

Frednard Gideon takes over as Vice-
Chancellor.

Gideon officially assumed office on 1

August 2026, with his tenure beginning
as the university rolls out its Integrated
Strategic Business Plan (ISBP) 2026-
2030.

The five-year strategy identifies
graduate employability, research,
innovation and entrepreneurship among
the areas NUST plans to strengthen as
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it seeks to increase its contribution to
Namibia’s socio-economic development.

The university also plans to expand
access to quality higher education and
deepen international partnerships while
positioning its academic programmes to
respond to changing skills requirements.

“Under this strategic framework,
NUST will accelerate efforts to expand
access to quality higher education,

strengthen research, innovation
and entrepreneurship, deepen
international partnerships, enhance
graduate employability, and reinforce
its contribution to -

Namibia’s socio-economic
development,” the NUST
Council said.

The Council said NUST
intends to strengthen its

position as  Namibia’s NAMIBIA
leading institution for CORPORATE
applied  science  and e P Ro UubD

technology by delivering
future-focused education,
producing industry-ready
graduates and developing

solutions to  national,
regional and global
challenges.

Gideon’s  appointment

places him at the centre of
implementing the strategy
overthenextfiveyears, with
the Council highlighting

FNB @ Capricorn Foundation
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University of Namibia (UNAM).

His experience includes university
governance, strategic planning, research
development, academic administration
and stakeholder engagement.

Gideon was appointed Vice-Chancellor
by the NUST Council on 29 April 2026.

Heholds a PhD in Applied Mathematics,
a Master of Science in Mathematics, a
Bachelor of Science Honours in Applied
Mathematics and a Bachelor of Science in
Mathematics and Physics. He also holds a
Master of Business Administration.

v

)

PARTNERS!

Congratulations to all the partners who have joined
the Mukopano so far. Scheduled for the 11th Aug
2026. Interested in joining as a partner?

Contact Sesilia on SAuala@mtc.com.na

OFFICIAL PARTNERS:

. . . - - ‘>A4v
his focus on innovation, ﬁLR/EF =) rﬂ
digital transformation and TUEOTNL soohMeSeTrue  NamPower
strategic partnerships. Y
He brings more than cowvwavs  DEBMARINE <3B»-scc:
25 years of experience in AR
higher education, includin e
& . ’ .g (“— Allan Gray Orbis N‘Q‘;
17 yeaI‘S 1n academlc Foundation NamPace
leadership and 11 years in NaMedis

executive leadership at the

Namibia Media Monitoring
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Orbital

media

Launch your brand into
orbit with premium
corporate wear

Corporate Lounge Shirts
Branded Golf Shirts

Formal & Casual Trousers
Workwear & Overalls

Corporate Dresses & Skirts
Branded Winter Jackets

Body Warmers & Fleeces

Safaty Boots & PPE Wear

Caps, Beanies & Accessories
Custom Embroidery & Brandinga

Contact us today
to place your order
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Metro Basket Cost (N$) - Jan to July 2026
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May-26, 848.81

July hyperstore snapshot: Metro grocery basket

s Windhoek’s only hyperstore
Asurveyed, Metro (Kleine Kuppe)

offers consumers a wide range of
grocery and household products under
one roof.

The cost of the July grocery basket
totaled N$990.80, based on a basket of
20 essential food and household items.

The basket included staple food items
such as bread, maize meal, rice, sugar,
cooking oil, chicken, mince, milk, and
pasta, as well as household essentials
including toilet paper, dishwashing
liquid, washing powder, toothpaste, and
soap.

Fresh produce, such as onions, potatoes
and tomatoes, were also included.

Among the food staples, Top Score
Maize Meal (5kg) was priced at N$75.99,
Tastic Rice (2kg) at N$39.99, White
Sugar (2.5kg) at N$54.99, while a 2-litre
bottle of cooking oil retailed at N$69.99.

Metro (Kleine kuppe) Basket - July 2026

Tomatoes NN 3299
Potatoes | 29.99
Onions NN 21.99
Soap (protex) W 1399
Aquafresh Toothpaste NN 21.99
Sunlight Dish Washing Liquid I 32.99
Eges (waldschmidt) | INEG_——EN 61.99
Rama Butter NN 26.99
Sunlight Washing Powder I (65.99
Wellingtons Tomato Sauce I 37.99
2Ply Toilet Paper (twinsaver) IEEEEGNNGGG—— 75.99
Long Life Full Cream Milk (fair cape) I 19.99
I 75.99
TasticRice NG 39.99

Mince

Polana Macaroni Pasta

129.99
Chicken (real good) GGG 56.99
White Sugar (best choice) NG 5499
Top Score Maize Meal I 7599
Cooking Qil (family favorite) IEEG_—G——EN (9.99
White Bread NN 13.99

Fresh meat products included 1.5kg
whole chicken at N$86.99 and mince at
N$129.99 per kilogram.

Household essentials included, 2-ply
toilet paper (9 rolls) priced at N$75.99,
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Sunlight Washing Powder (2kg) at
N$65.99, and Sunlight Dishwashing
Liquid (750ml) at N$32.99.

Fresh produce prices stood at N$21.99/
kg for onions, N$29.99/kg for potatoes,
and N$32.99/kg for tomatoes.

Conclusion & Consumer Takeaway
Overall, the July Metro grocery
basket provides a snapshot of the cost

The Brief | ISSUE 1190 | AUGUST 10 2026

of purchasing a selection of everyday
household essentials and food items,
with the total basket costing just under
N$1,000.

Disclaimer:

The data presented in this report is
independently collected by The Brief. The
prices are verified by the respective stores
prior to publication.

BATTLE OF THE BASKETS: JULY 2026
NAMIBIAN PREMIUM GROCERY COMPARISON

Comparing total basket costs across five retailers and highlighting category-specific savings.

CHECKERS
(MAERUA MALL)

N$ 1,570.79

EXTRA COST:

+N$ 71.99

WOERMANN FRESH
(KLEIN WINDHOEK)

N$ 1,648.79

EXTRA COST:
+ N$ 149.99

i
o
o B
2 -
L %

g (AUAS VALLEY) o

TAKES THE LEAD AT

N$ 1,498.80

Recorded the lowest overall
cost, establishing the
bonchmark for affordability.

TOTAL BASKET LEADERBOARD
(THE PRICE CAP)

SUPERSPAR
(GROVE MALL)

N$ 1,628.30

FOOD LOVERS MARKET
(HILLTOP)

MOST EXPENSIVE AT
N$ 1,729.80
|

BUDGET DEFICIT:

+ N$ 231.00
(Premium compared to Model)
Consumers pay a premium of N§
231.00 more at Food Lovere compared
to Model for the some basket of goods.

EXTRA COST:
+ N$ 129.50

P CATEGORY CHAMPIONS: CATEGORY CHAMPIONS: il CATEGORY CHAMPIONS:
y% FRESH PRODUCE MEAT & DAIRY Ej:: PANTRY & HOUSEHOLD STAPLES
8§57 (A FRAGMENTED MARKET) (STRATEGIC SAVINGS) (MODEL DOMINATES & MIXED BASKET)
y CHICKEN BREASTS: N$ 99.99/kg y OLIVE OIL (IL): N$ 179.99 (Model)
/v YW-OMAIOESHS Ze0/ka (Checkers) ) @ WHITE SUGAR (2kg): N$ 38.99 (Model)
= eeanikicel] AW WHITE BREAD: N$ 13.99 (Model
NR SIRLOIN STEAK: AECEC]
ONIONS: N$ 24.99/kg Mo N$ 199.99/kg (Model) Lk MACARONI (500g): £
(Woermann Fresh) ' N$ 14.99 (Checkers)
@ LgNG-LIFE MILK (IL): :
N$ 19.99 (Superspar) ‘i FOAM BATH (2L): &
LETTUCE: N$ 19.99 t (A N$ 74.99 (Food Lovers Market)
(F) (Food Lovers Market) flooe) CHEDDAR CHEESE: e &) WASHING POWDER: N$ 69.99 -
’ N$133.00 (Model) ° ° (Food Lovers Market) A
CUCUMBER: N$ 19.99 SALTED BUTTER (500g): [ DISHWASHING LIQUID:

(Food Lovers Market)

N$ 79.99 (Checkers)

N$ 28.99 (Woermann Fresh)

CONSUMER STRATEGY & KEY TAKEAWAYS

HIGH-VALUE ITEMS DRIVE TOTAL COST:

0 Price differences in meat, cheese, and olive oll have the
greatest impact on the final bill: these items should be
the primary focus for comparison.

THE “MIXED BASKET” ADVANTAGE:

Even though Food Lovers Market had the highest total basket, they offered the
lowest prices for specific household items like washing powder. Significant price
variance exists, suggesting that consumers can achieve a 'surplus' in their personal
budget by strategically shopping across different retailers for specific categories.
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The week that was: Markets, policy
and Namibia’s growth moment

By Dr Johannes Gawaxab

lobal risk assets
enjoyed a strong
week: technology

stocks rallied, oil prices
retreated and  bond
yields reflected shifting
expectations about inflation
and monetary policy.

A weaker-than-expected US
employment report reinforced
signs of a cooling labour market, although
persistent supply-side frictions continue
to complicate the picture.

Hopes of de-escalation in the Middle
East further supported markets and
eased pressure on energy prices.

A deeper structural shift is also
emerging at the Federal Reserve: the era
of predictable, hand-holding forward
guidance appears to be ending.

Markets may increasingly have to
price uncertainty rather than rely on
carefully signposted policy moves—a
consequential change for emerging and
developing economies exposed to volatile
capital flows, currencies and borrowing
costs.

In Namibia, President Netumbo
Nandi-Ndaitwah’s call for SOE leaders
to implement reforms and contribute
more meaningfully to economic growth
stood out. Leadership can set direction
and demand accountability; the real
test now is execution. Together with the
anticipated final investment decision on
the Orange Basin’s Venus project, this
could provide precisely the institutional
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Markets may
increasingly
have to price
uncertainty
rather than

rely on carefully
signposted policy moves—a
consequential change for
emerging and developing
economies exposed to
volatile capital flows,
currencies and borrowing
costs.

and investment momentum Namibia’s
growth story needs.

The Namibia dollar also strengthened
against the US dollar, reflecting its link to
the rand amid broader dollar weakness,
concerns over US fiscal deficits and
changing geopolitical risk.

The wider lesson is clear: global
conditions may create the opportunity,
but domestic reforms, institutional
capability and disciplined execution
ultimately determine whether developing
economies convert momentum into
durable prosperity.
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BUTCHERIES TOTAL BASKET COST (N$) - JULY 2026 @

1 Economic ®A-Grade
691650
Elmo's Butcher (Khomasdal)
Ready Bites (Southern —
Industry) C 1e700
Klein Windhoek Slagtery
- 10000 N
951.00 N

Eros Meat Market

~ 196c00 NN

Windhoek Butcheries price
comparison - July 2026

A-Grade Basket
he A-Grade meat basket compared
I the prices of nine premium meat
products across Eros Meat Market,
Klein Windhoek Slagtery and Ready Bites
(Southern Industry).

Ready Bites (Southern Industry)
recorded the lowest overall basket cost at
N$1,827.00, followed by Klein Windhoek
Slagtery at N$1,900.00, while Eros
Meat Market was the most expensive at
N$1,966.00.

1. Ready Bites (Southern Industry) —
N$1,827.00

2. Klein
N$1,900.00

3. Eros Meat Market — N$1,966.00

Windhoek Slagtery -

Key Observations

Ready Bites offered the lowest prices for
several products, including Lean Mince
(N$90.00/kg), A-Grade Sirloin Steak
(N$153.00/kg) which contributed to its
lower overall basket cost. However, it
recorded the highest prices for A-Grade
T-Bone (N$251.00/kg) and A-Grade Beef
Fillet (N$390.00/kg).

Klein Windhoek Slagtery recorded
the lowest prices for A-Grade Lamb
Whole  Carcass (N$126.44/kg), A
Grade Silverside (N$143.63/kg), Oxtail
(N$183.89/kg) and A-Grade Beef Fillet
(N$298.89/kg).

Eros Meat Market offered the lowest
pricefor A-Grade Rump Steak (N$225.00/
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kg), A Grade T-Bone (N$205/kg) and
was tied with Ready Bites for the lowest
A-Grade Rib-Eye price (N$215.00/kg).

Economic Basket

The Economic meat basket compared
seven commonly purchased meat products
across four butcheries. Elmo’s Butchery
(Khomasdal) recorded the lowest basket
cost at N$691.65, narrowly ahead of Klein
Windhoek Slagtery at N$699.55. Ready
Bites (Southern Industry) followed with
a basket cost of N$747.00, while Eros
Meat Market recorded the highest total at
N$951.00.

1. Elmo’s Butchery (Khomasdal) -
N$691.65

2. Klein Windhoek Slagtery — N$699.55

3. Ready Bites (Southern Industry) —
N$747.00

4. Eros Meat Market — N$951.00

Key observations

Elmo’s Butchery offered the lowest
prices for Beef Stew (N$89.95), Brisket
(N$95.95/kg),Budget Beef Cuts(N$96.95/
kg), and Pork Loin Chops (N$114.95/kg),
making it the most affordable option for
consumers purchasing budget-friendly
meat products.

Klein Windhoek Slagtery was the
cheapest for Liver (N$68.89/kg) and
Homemade  Boerewors  (N$66/kg),
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placing it a close second overall.

Ready Bites provided the lowest price
for Ground Beef Mince (N$89.00/kg),
but relatively higher prices on several
other products resulted in a higher total
basket cost.

Eros Meat Market recorded the highest
prices in most economic meat categories,
with its basket costing approximately 37%
more than the cheapest basket.

Conclusion & Consumer Takeaway

Overall, the July survey indicates that
Ready Bites (Southern Industry) offered
the best value for premium A-Grade
meat products, while Elmo’s Butchery
(Khomasdal) was the most affordable for
economic meat cuts.

The results demonstrate that no single
butchery offered the lowest prices across
every product, reinforcing the importance
of comparing prices when purchasing
meat. Consumers who shop strategically
based on individual product prices
rather than retailer loyalty can achieve
meaningful savings on their monthly
grocery expenditure.

Disclaimer:

The data presented in this report is
independently collected by The Brief. The
prices are verified by the respective stores
prior to publication.
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WHOLESALERS TOTAL BASKET COST (N$) -

JULY 2026

= Metro

1,341.92

1,297.89

B Windhoek C & C  ®Wecke & Voigts

= NAMICA

1,290.93

LS

Wecke & Voigts offers the cheapest
wholesale grocery basket in July 2026

ecke & Voigts emerged as the
most affordable wholesaler
in July, recording the lowest

overall basket cost for the first time this
year at N$1,252.92.

NAMICA followed as the second most
affordable wholesaler, with a basket cost
of N$1,290.93, while Windhoek Cash &
Carry ranked third at N$1,297.89.

Metro recorded the highest overall
basket cost among the four wholesalers,
with the basket totaling N$1,341.92.

* Wecke & Voigts offered the cheapest
overall basket in July, supported by
competitive pricing on key staple
products. The wholesaler recorded the
lowest prices for Top Score Maize Meal
(10kg) at N$115.74 and Tastic Rice
(10kg) at N$147.88, while also sharing
the lowest price for Vetkoek Wheat Flour
(10kg) with NAMICA at N$136.99.

* NAMICA ranked second overall, the
wholesaler offered the cheapest prices for
White Sugar (10kg) at N$186.99, Chicken
(4kg) at N$204.99 and Macaroni Pasta
(5kg) at N$122.99, while also sharing
the lowest price for Vetkoek Wheat Flour
(10kg). However, a higher price for Long
Life Full Cream Milk (6-pack) contributed
to its second-place ranking overall.

* Windhoek Cash & Carry offered
the lowest price for Cooking Oil (5L) at
N$160.95, although comparatively higher
prices across several of the remaining
products resulted in it recording the
third-lowest basket cost.

* Metro recorded the lowest price for
Long Life Full Cream Milk (6-pack) at
N$129.99, but higher prices across most
of the remaining products resulted in it
recording the highest overall basket cost.

Conclusion & Consumer Takeaway
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Overall, the July survey indicates that Wecke
& Voigts offered the most competitive

prices across the selected basket of

wholesale grocery items.

Overall, the July survey indicates
that Wecke & Voigts offered the most
competitive prices across the selected
basket of wholesale grocery items.
However, no single wholesaler recorded
the lowest price across all product
categories, highlighting the value of

comparing prices
groceries in bulk.

Disclaimer:

The data presented in this report is
independently collected by The Brief. The
prices are verified by the respective stores
prior to publication.

when purchasing

WHOLESALERS BASKET (N$) - JULY 2026

u Metro

« N\

\\‘\\\

Cooking Oil
(cheapest)

Top Score  White Sugar

(cheapest)

Chicken
(cheapest)

mWindhoek C& C  ®Wecke & Voigts

BNAMICA

\\\ N

Tastic Rice  Macaroni Pasta Long Life Full Vetkoek Wheat
Polana Cream Milk Flour
(cheapest)
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News Worth Knowing


https://epaper.miningandenergy.com.na/2026/August/ME-Handbook-2026.pdf

