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MAIN STORY

Cargo volumes at Namport fall 25%

amid global trade headwinds

he Namibia Ports Authority's

I (Namport) total cargo throughput

across the ports of Walvis Bay and

Liideritz fell sharply during the 2025/26

financial year, declining by 25% to 6.36

million tonnes from 8.43 million tonnes
the previous year.

In an interview with The Brief, Namport
Manager for Marketing and Stakeholder
Engagement Cliff Shikuambi said the
decline reflects both cyclical pressures in
global shipping and structural shifts in
regional trade patterns.

"While throughput fell by 25%, the
ports remain resilient, and we are actively
engaging with stakeholders to diversify
cargo segments and strengthen Namibia's
role as a logistics hub," he said.

Walvis Bay handled 5.24 million tonnes
of cargo during the year, while Liideritz
processed 1.14 million tonnes, highlighting
the scale of the contraction in Namibia's
maritime trade.

Shikuambi said the decline was not
unique to Namibia, noting that vessel calls
also decreased at both ports, resulting in
lower average cargo volumes per vessel.

"We are seeing smaller parcel sizes per
vessel, which is consistent with broader
market fragmentation. Our focus is on
leveraging Walvis Bay's container terminal
and Liideritz's bulk handling capacity to
stabilise volumes going forward," he said.

-

Bank of Namibia Monetary Policy announcement dates:

* 12 August 2026
* 29 October 2026
* 10 December 2026

Namibia Corporate Social Investment (CSI) Mukopano

11 August 2026 at the Hilton Windhoek.
Namibia Oil and Gas Conference
18-21 August 2026 in Windhoek
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Despite the decline in cargo throughput,
Namport reported improvements in some
operational areas. Syncrolift bay occupancy
increased to 65% from 41% in the previous
financial year, indicating stronger demand
for ship repair services, although jetty
occupancy declined.

Passenger vessel calls remained stable,
increasing marginally to 60 during the
2025/26 financial year from 59 in the

4 August
2026
showgrounds

Leadership, accountability and safety governance

Legal compliance and regulatory overview

Creating a culture of safety beyond compliance

Safety culture maturity and continuous improvement

Contractor leadership and change management

Walk-in access only
No cars allowed to drive inside
(o

previous year.

Shikuambi said Namport's strategy is
to adapt to changing cargo flows while
strengthening Namibia's position as
a competitive maritime gateway for
Southern Africa. He added that continued
engagement with shipping lines, cargo
owners and logistics stakeholders will be
critical to restoring cargo growth in the
coming financial year.

MINING ﬁ
| Sjaete

5 August 6 August
2026 2026
Windhoek Showgrounds

THEME:
From Dialogue to Delivery:

Assessing Progress in Creating Mining-Led Economic Growth and
Employment since NamPPF (Namibia Public Private Forum)

Assessing progress since NamPPF

Accelerating Namibia’s mining project pipeline
Financing local supplier in the mining value chain
Critical minerals and downstream opportunities
Innovation, investment and long-term value creation
Learning from the Past to Shape the Future

Scan Me
tovi onf

Scan Me
o the G for Conference

Registration

ference



4 The Brief | ISSUE 1185 | AUGUST 03 2026

electricity access and street lighting

The City of Windhoek has invested investment of N$157.5 million, largely

more than N$203 million in financed through grantsfrom the Namibian

expanding electricity government.
access and upgrading
public  lighting  since
2018, with a further
1,300 households set
to be connected to the
electricity grid under

"Since the inception of the
City's Informal Settlement
Electrification Programme
in 2018, the City
of  Windhoek  has
successfully

2%

mtcmaris

the latest phase of its electrified 8,045
informal settlement Data finished? households to date
electrification Maris it. within the informal
Get dat: h instantly with Mari 3

programue. s i b and  previously

Windhoek Mayor ;"“";;’"ge} underserved
Sakarias Uunona siem (fipcan or Dial communities. This
said the city's Informal obgE oMt achievement  represents

. . ©© @ X wwwmicmariscomna A .

Settlement Electrification a cumulative investment of
Programme has connected approximately N$157.5 million,"

8,045 households in previously Uunona said.
underserved communities over the The latest phase of the programme will
past eight years through a cumulative see 12 electrification projects implemented
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across Okuryangava, Goreangab,
Otjomuise, Mix Settlement and Morning
Star after the city appointed 12 electrical
contractors in April.

Valued at N$33.5 million, the projects
are expected to provide electricity to an
additional 1,300 households over the next
seven months.

According to Uunona, construction
is already underway at most sites, with
excavation, pole installation, conductor
stringing and ready-board installations
progressing, while the first household
connections have already been completed
at Mix Settlement.

Beyond household electrification, the

5

maintenance activities will be undertaken
simultaneously," he said.

The mayor said the streetlight survey
has already created 34 fixed-term jobs,
including the recruitment of 30 employees
to support implementation.

He said the combined investments
demonstrate the municipality's
commitment to improving electricity
access, strengthening public safety and
expanding basic services to underserved
communities.

"Taken together, these investments
reflect an unprecedented commitment to
improving access to electricity and public
lighting in Windhoek," Uunona said.

city has
million since 2018 to install 37
high-mast lights in informal
settlements, transport
corridors, public spaces and
other high pedestrian traffic
areas to improve safety and
security.

The municipality has also
launched a N$12 million
Streetlight Survey Project,
which will inspect and digitally
map more than 17,000
municipal streetlight poles
over the next 28 months.

Uunona said the project goes
beyond creating an inventory
of streetlight infrastructure,
with repairs to faulty lights and
damaged poles taking place as
defects are identified.

"Importantly, this project
is not merely an asset
verification exercise. As survey
teams move through the city
identifying faulty streetlights,
damaged poles and defective
infrastructure, repair and

invested N$13.85
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Expression of interest

EOI/SBN/001/07/2026 — VARIOUS DISCIPLINES - STANDARD BANK
NAMIBIA LIMITED

Request for Information

Standard Bank Namibia Limited hereby invites registered, experienced
and qualifed suppliers from all Namibian regions to express their interest
in providing the following services.

=

2.Description of Services
A. Professional and Consulting Services
B. Construction and Built Environment Services
C. Facilities and Property Services
D. Security and Risk Services
E. Logistics and Support Services

3.Pre-Qualifcation Application
Interested suppliers can request application forms via the email address
below:

%4 | SupplierSourcing@standardbank.com.na

Please note that all applications must be submitted via the online portal.
No email or hand-delivered applications will be accepted.
Enquiries via email only:

X4 | SupplierSourcing@standardbank.com.na

Closing date and time via online portal: Monday, 31 August 2026 at 4 pm.

Note: Only shortlisted companies will be contacted within 4 weeks after the
closing date.

*This EOI does not constitute a commitment by Standard Bank Namibia to
award any contract or to engage any responding party.

For more information, please visit

& | standardbank.com.na
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July was the month Namibia became more expensive

BRIEFLY

it was this: almost everything became

more expensive.

Within  weeks, Namibians  were
confronted with a wave of price increases
that touched nearly every aspect of daily
life.

The City of Windhoek approved an
average 4% increase in municipal tariffs
covering water, sewerage, refuse removal,
waste management, rates and taxes.

The Roads Authority announced a 10%
increase in vehicle licence fees and a 20%
increase in abnormal load and road carrier
permit charges.

Government then confirmed a N$2.00
per litre fuel price increase, effective from
5 August, pushing petrol to N$24.48 per
litre and diesel above N$26.00 per litre at
Walvis Bay.

Then came another blow.

From 1 August, Windhoek residents
began receiving fewer electricity units
for the same amount of money after the
Electricity Control Board approved a 3.7%
increase in NamPower's bulk electricity
tariff.

A household spending N$100 on prepaid
electricity will now receive about 37.6 units,
down from around 39 units previously.

While the regulator argued that the
increase is below the current inflation rate

If there was one defining feature of July,

of 4.4% and is therefore unlikely to fuel
broader inflation, that offers little comfort
to households already battling to make
every dollar count.

Individually, each increase can be
justified. Municipalities point to ageing
infrastructure and rising operating costs.
The Roads Authority needs funding to
maintain the national road network.

Government cites higher international oil
prices and the reinstatement of fuel levies.
NamPower requires sufficient revenue to
sustain electricity supply.

The justification is not the issue.

The problem is that all these increases
land on the same Namibian household.

That reality became even more stark after
the Namibia Statistics Agency revealed
that more than half of Namibia's working
population earns N$2,000 or less per
month.

The agency also found that 71% of workers
are paid only once a month, meaning a
single salary must stretch across rent, food,
transport, utilities, school costs and every
unexpected expense.

For someone earning N$2,000 a month,
July's announcements were not policy
decisions. They were deductions from an
already overstretched budget.

The fuel increase will raise transport
costs, which in turn push up food prices
and the cost of doing business. Higher
municipal tariffs will eventually filter
through to higher rentals and service
charges. Electricity now buys less than it
did a month ago.

Increased road charges add further
pressure to logistics costs, which ultimately
find their way onto supermarket shelves.

No increase exists in isolation.

Every adjustment triggers another.
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Yet wages remain largely unchanged.

This exposes a fundamental weakness
in Namibia's economic policymaking.
Every institution assesses its own financial
sustainability, but few appear to assess the
combined impact of these decisions on the
people expected to pay for them.

The Roads Authority needs revenue.
Municipalities must maintain
infrastructure. NamPower has to recover
its costs. Government cannot ignore global

NAMIBIA
MINING
EXPO

MEET
OUR TEAM

A LEADING AFRICAN
CCORPORATE AND INVESTMENT BANK

Reginald Obaking
Client Segment Head
RMB Namibia

oil markets.

All of that is true.

But it is equally true that an economy
cannot remain healthy if the cost of living
consistently rises faster than household
incomes.

The NSA's income data should force a
rethink. Before another tariff, levy or fee
is approved, policymakers should ask a
simple question: What is the cumulative
impact on the average Namibian worker?

Daniel Motinga
CEO
RMB Namibia

Rehabeam Avala
Global Market Head
RMB Namibia




July should not be remembered simply as
the month of price increases.

It should be remembered as the month
that exposed the widening gap between
what Namibians earn and what it now costs
to live.

Until that gap is addressed, every new
increase, however justified, will make it
harder for working Namibians to stay
afloat.

Jason Shikalepo
Corporate and Investment
Banking Head

RMB Namibia

Olavi Hangula
Relationship Manager

Oil, Gas and Energy Sector
RMB Namibia

The Brief | ISSUE 1185 | AUGUST 03 2026

* Briefly is a weekly column that is
opinionated and analytical. It sifts
through the noise to make sense of
the numbers, trends and headlines
shaping business and the economy
with insight, wit and just enough
scepticism to keep things interesting.
THE VIEWS EXPRESSED ARE NOT
OUR OWN, we simply relay them as
part of the conversation.

Kegan Strydom
Relationship Manager
Mining and Resources
RMB Namibia

Steffen Museler
Transactor
RMB Namibia
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Namibia's top livestock producers honoured
for driving premium beef industry

amibia's leading livestock producers across commercial, emerging
‘ \ ‘ producers have been recognised by commercial and communal farming
the Meat Corporation of Namibia categories for consistently delivering
(Meatco) for supplying the high-quality livestock that meets the company's

cattle that underpin the country's premium

beef industry and export competitiveness.
At the 2025 Producer of the Year Awards

held in Windhoek, Meatco honoured 10

stringent procurement standards.

The awards recognise producers whose
cattle meet requirements for conformation,
fat grade and age, while acknowledging

You've earned it.
Celebrate |t'

#PROUDMoments You helped bU||.d Ond
. L shape your community.

Share your proudest moment and win!

SanlamAllianz celebrates your selflessness in giving back to your community.
Behind your achievement is a story worth sharing. WhatsApp a short video clip or
write to us and include a photo explaining your Proud Moment on 081 150 1999,
so that we can celebrate with you.

€ Sanlam|Allianz @)
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farmers who continue producing premium-
quality beef despite Namibia's challenging
semi-arid climate.

Johannes Esterhuizen was named
Commercial Producer of the Year and
received the top prize of N$30,000, while
Jacobus de Klerk was runner-up with
N$12,000.

Hallie Investment No. 573 CC,
represented by Salomo Hei, won the
Emerging Commercial Producer of the
Year award.

Communal producer awards went to
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Robert Hauwanga (NCA Rundu), Mutesi
Albert Ngangami (NCA Katima Mulilo)
and Liyemo Mbangweta (South of the
Veterinary Cordon Fence), with each
receiving N$18,000.

Speaking at the awards ceremony, Meatco
Interim Chief Executive Officer Albertus
Aochamub said the country's beef industry
depends on producers who consistently
deliver livestock capable of meeting the
expectations of premium international
markets.

"Our livestock producers are the

backbone of Namibia's beef

TOMORROW u

industry and the foundation
of Meatco's success. Their
commitment to quality,
consistency and sustainable
production enables
Namibia to maintain its
reputation as a trusted
supplier of premium beef
to the world," he said.
FeedMaster Namibia

EXPRESSION OF INTEREST NO. EO61-ND-2026
THE PROVISION OF DIAMOND MINING CONTRACTOR SERVICES AT SENDELINGSDRIF MINE

Namdeb Diamond Corporation (Pty) Ltd hereby invites reputable and qualified mining contractors that meet
the minimum qualifying criteria, to express their interest in carrying out diamond mining contractor services at
Namdeb’s Sendelingsdrif alluvial diamond mine situated adjacent to the Orange River.

This contractor-funded opportunity includes the mining, processing and recovery of alluvial diamonds in
compliance with applicable legal, safety, environmental and security requirements.

This opportunity will be executed under a full cost responsibility model with a revenue sharing arrangement.

MINIMUM QUALIFYING CRITERIA

= Legally Registered Entities;

= Entities with 5+ years proven direct experience in alluvial diamond mining and processing (or comparable
operations);

= Capability to sustain production in excess of 4 million tons per annum (ROM)

= Financial capacity to fund own capital and operating costs;

REGISTRATION
Interested parties may register to participate with Elizabeth Markowitz at Namdeb’s Supply Chain Help Desk
before or on 14t August 2026. Contact details: Elizabeth.Markowitz@namdeb.com OR +264 (63) 238 502.

All entities that meet the qualifying criteria will proceed to the next stage which includes the issue of a
Request for Proposal and a site visit.

< NAMDEB

A NAMIBIA DE BEERS PARTNERSHIP

www.namdeb.com

sponsored the Commercial
Producer of the Year
category with N$42,000,
while the Livestock
and Livestock Products
Board of Namibia, Bank
Windhoek and Meatco each

contributed N$30,000
towards the remaining
categories.

Meatco said the awards
highlight the importance
of rewarding production
excellence as Namibia seeks
to strengthen its premium
beef value chain, improve
export competitiveness
and ensure the long-
term sustainability of the
livestock sector.
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The housing and rental crisis in Windhoek

By Abraham Eita

et’s talk about the
hl:using and rent
arket, the question is
no longer about whether one
prefers to rent or buy.

It has become a deeper
economic  question: who
is the housing market really
designed to serve? In Windhoek,
urban land is scarce, serviced plots
are limited, and property prices continue to
rise faster than incomes, home ownership is
drifting further away from ordinary resident.

A house in upper-income suburbs such
as Auasblick and Klein Windhoek can cost
around N$4 million.

To qualify for a mortgage of that size, an
individual would need a level of monthly
income that is far beyond the reach of most
Namibians.

The affordability gap is severe when
compared to the recent income data. The
2025 Namibia Financial Inclusion Survey
reported that 54.1% of adults earn N$2,000
or less per month, while only 8.1% earn more
than N$11,000 per month.

Theimplications are clear, home ownership
is increasingly becoming a market for the
rich and those with substantial wealth.

Windhoek’s housing problem is not only
a demand issue, but also a supply-side
constraint. The shortage of serviced land, the
slow pace of land delivery, high construction
costs and limited affordable housing
development have combined to push prices
upward.

Recent housing market reports placed
Namibia’s average house price at about
N$1.46 million during the first quarter of
2026. In the central region, Windhoek has

66

To qualify for
a mortgage of
that size, an
individual would
need a level of
monthly income that
is far beyond the reach of
most Namibians.

the most expensive housing market at around
N$1.82 million to N$1.83 million.

These figures confirm what most residence
already feel, income growth is not keeping
pace with the cost of shelter.

The affordability challenges have become
even more serious when viewed against the
broader economy.

Namibia’s economy may be expected to
recover gradually, but household purchasing
power remains under pressure. If population
growth continues to outpace the delivery of
affordable housing, the backlog will deepen,
and more households will be pushed into
rental dependency or informal settlements.

At independence, it was estimated that
Namibia inherited a modern housing stock
of about 50,000 units. By March 2025,
estimates placed the stock at roughly 273,000
units. The government made a commitment
to deliver 50,000 houses over five years,
equivalent to about 10,000 houses per year.

However, when measured against
urbanisation, population growth and
the existing housing backlog, the scale of
intervention still falls short of the demand for
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houses.

The rental market

For most ordinary residents unable to buy,
renting is supposed to provide flexibility and
temporary relief, yet in Windhoek, the rental
market has become very expensive.

One-bedroom flats are being advertised at
N$12,000 to N$15,000 per month, excluding
utilities. Nowadays, the monthly rent for a
small flat is comparable to what one might
pay on a mortgage for a larger unit elsewhere.

The rise of Airbnb accommodations has
also changed incentives in the market, these
daily rentals are more profitable than long-
term leases, some property owners now
prefer short-stay tenants over residents
seeking stable housing. This has reduced the
supply of long-term rental units and place
further pressure on tenants.

Voices from Windhoek tenants,
students and landlords

Behind the statistics are real households
making difficult choices every month.

Mr. Makando, a tenant in Otjomuise, said:
“Windhoek is becoming expensive. I live
in a two-bedroom flat, and I am the only
breadwinner. My rent is close to N$8,000,
excluding utilities. Electricity and water costs
are also high. It is really tough man.”

Ms. Nelago, Kleine Kuppe, said she was
asked to vacate a backyard flat after three
years. “I went to view a one-bedroom flat that
was being leased for N$12,000, excluding
utilities. That price for a one-bedroom is
daylight robbery, but as tenants we are often
left with no choice,” she said.

Mr. Amupadhi, a homeowner and
landlord, argued that rising municipal bills
are also affecting property owners. “A house
is an investment, but with the increase in
municipal costs, homeowners are left with
no choice but to adjust rent in line with the
market. The burden cannot be carried by the
landlord alone,” he said.

Ms. Silas, a student living in Academia,
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described a different form of pressure:
overcrowding. “We are two students sharing
a single room, and each of us pays N$ 3000.
We share everything and there is no privacy,”
she said.

Ms. Endjala, said she was told to vacate
because the landlord wanted to renovate,
only to see the same flat advertised shortly
afterwards at double the price. “I still had a
year left on my lease. Without stronger tenant
protection, many of us remain vulnerable
because lease agreements often favour
landlords,” she said.

The experiences above point to a market
under stress. Tenants are spending more of
their income on rent, students are accepting
overcrowded living arrangements, and
landlords are passing rising municipal and
mortgage costs to tenants. Meanwhile,
those who want to buy, face house prices
that require incomes far above the national
average.

Windhoek’s housing market reflects a
structural imbalance, demand for urban
housing is strong, but the supply of serviced
land and affordable units is too slow to
respond.

When supply is inelastic, prices rise. When
incomes are low and credit access is limited,
the market becomes exclusionary. The result
is not merely a property market issue; it has
now become a social and developmental
challenge.

Solving  Windhoek’s housing crisis
requires faster land servicing, transparent
land allocation, affordable housing finance,
incentives for mixed-income developments,
and stronger tenant protection.

A balanced approach protecting tenants
from abnormal rent increases and unfair
evictions while recognising that landlords
also face rising municipal and maintenance
costs. Ultimately, shelter is not only an asset
class; it is a foundation for dignity, and
inclusive economic development.
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If Windhoek is to remain a city for all, will a Rent Control Board ever materialise in
housing policies must shift from serving the this country?
few who can afford the market to enabling
many more households to participate. The * You may engage me further by
closing question is therefore unavoidable: email: abrahamheitaioo@gmail.com
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Bank of Namibia

B PROGRAMME

CALL FOR

OBJECTIVES OF THE FINTECH YOUTH PROGRAMME
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Advance National Build Skills and Foster ion: g Enhance El
Policy Objectives: Knowledge: Enable youth to ideate, Collaboration: and Entrepreneurship:
Support the Equip youth with the test, and scale fintech Foster collaboration Expand pathways
achievement of national skills and knowledge solutions that address across the fintech to employment,
policy objectives by tothriveinthe digital | real-world challenges. | ecosystem to accelerate | entrepreneurship, and
promoting youth-led financial ecosystem. innovation and venture creation within
fintech innovation that sustainable growth. the fintech ecosystem.

advances financial
inclusion and economic

participation.
WHO CAN APPLY
INDIVIDUALS REGISTERED ENTITIES
Namibian citizens, or permanent residents aged 15 -34, o Majority Namibian ownership with at least one founder
with a fintech concept, prototype, or a minimum viable aged between 15 - 34. At least 51% of the founding team
product (MVP). Registration of legal entity will be required members should be Namibian.

in accordance with the laws of Namibia.

NB: All prospective applicants must have a fintech innovation concept, prototype, minimum viable product (MVP)
or a solution aligned with inclusion and socio-economic objectives

HOW TO APPLY
Digital application and additional programme details are available on:
www.bon.com.na > About us > Innovation Hub. Scan
QR code
KeyDates —— — — ——— and Apply
Applications Open:01July 2026 - Deadline: 15 August 2026 Online

Late applications will not be considered.

Enquiries Email: fintechinnovations@bon.com.na
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Banks urged to rethink lending
to Namibia's creative sector

aditional financing models are failing
I Namibia's creative industry because
they do not reflect how creative
businesses generate income, according to the
Namibia Investment and Finance Academy
(NIFA), which says closer collaboration
between financiers and the sector is needed
to unlock investment.

NIFA Chief Executive Officer and Founder
Arinze Okafor said the academy is working
to better understand the creative economy's
business models so banks and other financiers
can develop funding products tailored to the
sector.

He said while government has identified the
creative industry as a priority sector, financial
institutions cannot design effective lending
products without a clearer understanding of
how creative businesses operate.

"Government has put forward that the
creative industry is going to be an area of
focus. You need to help us understand you
better. We need that learning to design
better products so that we stop speaking like
politicians and start delivering solutions,"
Okafor said.

He noted that access to finance remains
one of the biggest barriers to growth for
creative entrepreneurs, but said the industry
also has a responsibility to improve its
financial management, professionalism and
investment readiness.

According to Okafor, government, banks
and investors are prepared to support the

Let the Cook-off Begin

sector, but entrepreneurs must present
businesses that are structured to attract
funding.

"Government can create the opportunity,
banks can create the products, investors like
us can provide capital, but none of those
matter if we are not prepared to receive
them. If you cannot tell me your story in two
or three minutes, I'm already telling you no,"
he said.

Okafor added that stronger financial
discipline, improved customer service,
effective communication and a professional
online presence are critical to building

1August 2026

Entries close: 24 July 2026

Northern Round Oshakati 29 August 2026

Entries close: 21 August 2026

Central Round Windhoek 19 2026

Entries close: 12 Septer

2026

Enter now: Entry forms available at all Nedbank branches.

(Y
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investor confidence.

He also cautioned creatives against using
artistic talent as an excuse for weak business
practices.

"Never allow your creativity to become

{ Environmental Investment Fund
of Namibia | ensuring sustainabilty

15

an excuse for poor business practice. Your
invoices matter, punctuality matters,
communication matters, your online
presence matters because clients do not only
buy creativity, they buy confidence," he said.

./ Namibia
Green Hydrogen
| Programme

Public Invitation: CIF s-TIP Validation Workshop
& Launch of Public Consultation

p—
T 3rd of August 2026, 2pm CAT

d Energy

Scanthe QR Code
to join us online

The Namibia Green Hydrogen Programme
(NGH2P), on behalf of the Government of the
Republic of Namibia (GRN) and in
partnership ~ with  the  Environmental
Investment Fund (EIF), hereby invites all
interested stakeholders to participate in the

Public Consultation Period

Purpose of the Validation
Workshop

Following the Validation Workshop, the draft
Investment Plan (s-TIP) will be made publicly
available on the Namibia Green Hydrogen

The workshop will:

Sectoral Transformation Investment Plan
(s-TIP) Validation Workshop, which will
formally launch the national public

og website
for public review and comments.

The consultation will remain open for two

ia.com) ® Present the almost-final s-TIP for public

review

Summarise the key takeaways from the
CIF Joint Mission

consultation process.

The s-TIP forms the backbone of Namibia's
proposal under the Climate Investment
Funds (CIF) Industry Decarbonisation
Programme, a global initiative designed to
help countries shape the emissions profile of
new industrial investments before
carbon-intensive pathways become locked
in.

For Namibia, the s-TIP showcases a
practical, financeable roadmap to unlock
concessional capital—potentially up to USD
250 million in CIF resources and over USD 1
bilion in blended MDB finance—to
accelerate green industrialisation, shared
infrastructure development, MSME growth,
and inclusive community benefits. It reflects
the outcomes of the June 2026 Joint Mission,
where goverment, SOEs, MDBs, private
developers, financiers, academia, and civil
society refined the plan into a coherent
system-level intervention which took into
account  findings  from  stakeholder
consultations held in April and May in the
Erongo and //Kharas Regions as well as the
illustrative pipeline’s bankability needs.

= D v
CI / INVESTMENT
FUNDS

weeks from the 03rd August 2026, during
which stakeholders are invited to submit
written feedback and recommendations on
the almostfinal s-TIP focused on the
countrys Industial Dy i

Provide an overview of Namibia's
proposed decarbonisation and
industrialisation pathways

Programme.

Who May Participate
The consultation is open to:

©  Government representatives

o Private sector representatives

©  Civil society organisations
Academia and research insitutions.

Community groups and traditional
authorities

Development partners
State-Owned Enterprises

The general public

SIFC

ternational
inance Corporation
WORLD BANKGROUP.

Invite ives before
finalisation of the CIF Investment Plan

Launch the formal two-week public
consultation window

Submission of Comments

Stakeholders will be invited to submit written
feedback, recommendations and comments
though the Namibia Green Hydrogen
Programme to a link that will be shared
immediately after this launch.

For more information:

Namibia Green Hydrogen Programme
Email: CIFGRN@gh2.0rg.na
Tel: +264 81 143 1559

@ THE WORLD BANK
IBRD+IDA
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Namibian small businesses need
more than social media posts

By Dr Bianca van Niekerk

cross Namibia, small
businesses are
becoming more

visible online. From hair
salons in Windhoek to
food vendors in Oshakati,
boutiques in Swakopmund,
guesthouses near Etosha,
bakers in Walvis Bay, and
consultants working from home,
entrepreneurs are using Facebook,
Instagram, TikTok and WhatsApp to
promote their products and services.

This is encouraging. It shows creativity,
ambition, and a strong desire to
participate in the economy.

However, visibility is not the same as
strategy.

Many small businesses are active
online, but not always strategic online.
In marketing terms, many focus only on
the first stage of the customer journey:
awareness.

They post attractive pictures, gain likes,
and create visibility, but they do not
always move potential customers towards
interest, desire, and action.

A potential customer may admire a post
and still not buy if the price is unclear,
the caption does not explain value, the
business responds late, or the page does
not inspire trust.

Digital marketing is therefore not
simply posting content.

It is the planned use of digital platforms
to understand customers, communicate
value, build engagement, convert interest

66

In marketing
terms, many
focus only on the
first stage of the
customer journey:
awareness.

into sales, and retain customers over time
(Chaffey & Ellis-Chadwick, 2022; Kotler,
Keller & Chernev, 2022).

For Namibia, this matters because
small businesses are not merely side
activities. They are household income
sources, survival strategies, and potential
job creators.

In a country where official
unemployment was reported at 36.9% in
2023, and the broader unemployment rate
remains much higher when discouraged
workers are included, small businesses
cannot afford weak marketing execution
(Namibia Statistics Agency, 2025).

What Should We Do Differently?

First, Namibian small businesses must
define their customers more carefully.
‘Everyone’ is not a target market.

A young professional buying skincare
in Windhoek has different needs from a
tourist looking for a cultural experience
in Swakopmund, or a mother buying
school uniforms in Katutura.

Entrepreneurs should identify who
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they serve, where those customers are,
what they can afford, what problems they
face, and what will make them trust the
business.

Second, businesses must communicate
value, not only price. Many online
sellers compete by saying ‘affordable’ or
‘special price’. Yet customers also value
reliability, convenience, quality, dignity,
and respect. A good post should explain
what the product does, who it is for, why
it is useful, and how the customer can

order.

This is where differentiation and
positioning become practical, not
theoretical.

Third, WhatsApp must be treated as
a professional storefront. In Namibia,
WhatsApp is often where the real sale
happens.

A proper WhatsApp Business profile
should include operating hours, location,
product catalogues, price ranges, payment
options, and delivery areas. Quick replies
can help manage enquiries during busy
periods. Clear written information is often
better than long voice notes, especially
for customers comparing options.

Reflect Local Realities

Content should reflect local realities.
Namibian entrepreneurs do not need to
imitate luxury brands in Dubai or South
Africa.

They can show real customers, local
settings, market days, pop-up stalls,
delivery routes, community events, and
behind-the-scenes preparation.

This local authenticity is powerful when
presented professionally. Since data costs
and digital access remain real concerns
for many customers, businesses should
also use simple, data-light formats: clear
photos, short videos, readable posters,

17

and WhatsApp catalogues.

Furthermore, entrepreneurs must
measure more than likes. Likes are not
sales. Businesses should track enquiries,
completed orders, repeat purchases,
referrals, complaints, and customer
feedback.

These indicators show whether online
attention is becoming real business
value. Digital and social media research
increasingly emphasises engagement,
trust and customer relationships rather
than vanity metrics alone (Dwivedi et al.,
2021).

Finally, digital marketing must be
supported by service excellence. No
beautiful Instagram page can rescue a
businessthatdisappoints customers. Ifthe
product is late, the quality is inconsistent,
or the owner is unprofessional, the brand
will suffer. In Namibia's close-knit
communities, reputation travels quickly.

Social media can open the door, but
strategy keeps that door open. Namibian
small businesses need more than posts.
They need positioning, professionalism,
trust, service excellence, and customer
relationships. That is how digital
attention becomes economic value.

*Dr Bianca wvan Niekerk is
an academic, researcher, and
strategic academic leader with a
PhD in Marketing Management
and over a decade of experience
spanning higher education,
research, leadership, and industry
engagement. She 1is a Senior
Lecturer and Master of Marketing
Programme Coordinator at the
Namibia University of Science and
Technology (NUST). The opinions
expressed in this piece are her own
and not the views of her employer.
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Launch your brand into
orbit with premium
corporate wear

Corporate Lounge Shirts
Branded Golf Shirts

Formal & Casual Trousers
Workwear & Overalls

Corporate Dresses & Skirts
Branded Winter Jackets

Body Warmers & Fleeces

Safaty Boots & PPE Wear

Caps, Beanies & Accessories
Custom Embroidery & Brandinga

Contact us today
to place your order
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Judiciary announces
two-month amnesty for
outstanding traffic fines

he Office of the Judiciary
has launched a two-

month nationwide
amnesty for outstanding
traffic admission of guilt fines
in a move aimed at improving
revenue collection, reducing
the backlog of unresolved
traffic cases and easing
pressure on Namibia's court
system.
The amnesty, announced
jointly with the Namibian
Police, allows motorists to

pay outstanding admission
of guilt fines, including those

whose payment deadlines
have already expired.
The initiative gives

thousands of motorists an
opportunity to regularise
outstanding traffic penalties
without their cases
immediately progressing
through the courts, although
the Judiciary stressed that
the amnesty does not apply
to outstanding warrants of
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arrest or other pending legal proceedings.
Judiciary
outstanding warrants of arrest and any

The Office of the

HITO HR People First
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said

Driver & Office Support Assistant

International Organisation | Windhoek, Namibia | Full-Ti

Our client, a reputable international organisation, is seeking to recruit a Driver & Office Support Assistant to support
the day-to-day operations of its Country Office. The successful candidate will provide safe and reliable transportation

ime

services while contributing to office administration, logistics, and operational support.

Key Responsibilities

Requirements

= Provide safe, punctual and professional driver services
to the Country Manager, staff and visiting delegations,
including field missions and airport transfers.

= Conduct daily vehicle inspections, maintain an accurate
vehicle logbook, and coordinate fuel, servicing and
repairs.

= Deliver and collect official correspondence, documents
and supplies from government offices, banks and
service providers.

= Support meeting and event logistics, office supply
management, mail handling and general administrative
assistance.

= Assist with reception duties, document filing, and travel
arrangements for official visitors.

* Uphold organisational policies on vehicle use, safety,
confidentiality and professional conduct.

= Completion of secondary education; vocational

certification in automotive mechanics or office
administration is an advantage.

= Minimum of 3 years' professional driving experience,

preferably with an international organisation, diplomatic
mission or large private-sector company.

= Valid driver's licence with a clean driving record; strong

knowledge of local roads and traffic patterns.

= Basic mechanical knowledge and sound organisational

skills.

= Proficiency in written and spoken English; basic

computer literacy (email, Word, Excel) is an advantage.

= Willingness to work flexible hours, including overtime,

weekends and emergency requests when required.

How to Apply

Closing date: Tuesday, 4 August 2026
Enquiries: Hilma Simon | 081 729 9623
Only shortiisted candidates will be contacted.

Submit a detailed CV and cover letter online at https:/irecruif

-hitohr.

HITO HR & Training Consultants | People First | www.hitohr.com

further court action will continue to be
handled under the Criminal Procedure
Act, with the finalisation of each matter

remaining at the discretion
of the presiding magistrate
and subject to the applicable
legal process.

The Judiciary said the
amnesty forms part of a
broader strategy to improve
compliance with traffic laws
while reducing the volume
of unresolved traffic-related
matters before the courts.

For the justice system,
the measure is expected to
accelerate the recovery of
unpaid traffic fines while
allowing court resources to
be redirected towards more
complex criminal and civil
matters.

For motorists, it offers a
limited opportunity to settle
long-outstanding traffic
obligations before further
enforcement action is taken.
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Namibia Oil and Gas Conference expands
youth agenda ahead of fourth edition

he organisers of the Namibia Oil
Tand Gas Conference (NOGC) have

expanded the event's local content
agenda by renewing their partnership with
the Namibia Youth Energy Forum (NYEF),
placing greater emphasis on preparing
young Namibians for careers in the country's
emerging oil and gas industry.

The renewed partnership will see the
return of the Future Generations Session
and Local Content Masterclasses at the
fourth Namibia Oil and Gas Conference,
which will be held in Windhoek from 18 to
20 August under the theme, "From Decision
to Dividend: Making Namibia's Oil Work

for Namibians."

Organisers said the expanded youth
programme reflects the growing importance
of ensuring Namibia develops the skilled
workforce required to support the country's
oil and gas ambitions.

The Future Generations Session will
bring together students, graduates,
young professionals, industry leaders,
policymakers and educators to discuss
the skills, qualifications and career
opportunities expected to emerge as the
sector develops.

The programme will
entrepreneurship,  innovation,

also examine
STEM
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education,  technical training and
mentorship as part of efforts to strengthen
local participation across the oil and gas
value chain.

Economic Association of Namibia Chief
Executive Officer Cons Karamata said
investing in young Namibians is critical to
ensuring the country's energy resources
deliver long-term benefits.

"As Namibia continues to advance its oil
and gas industry, developing local talent
must remain a key priority. The Future
Generations Session and the Local Content
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Masterclasses are designed to bridge the
gap between education and industry by
connecting young Namibians with the
knowledge, training and mentorship
needed to succeed in the energy sector," he
said.

Namibia Youth Energy Forum Director
Andreas Paulus said the renewed
partnership would continue creating
opportunities for young Namibians to
engage directly with industry leaders while
ensuring youth perspectives form part of
discussions shaping the sector.

"The continued partnership with the

Namibia Oil and Gas
Conference enables the
Namibia Youth  Energy
Forum to create and

expand opportunities for
young Namibians to engage
with the conversations,
developments and
opportunities shaping the
country's energy landscape,”
Paulus said.

Hosted by the Economic
Association of Namibia in
partnershipwiththe Namibia
Investment Promotion and
Development Board and the
Hanns Seidel Foundation,
the conference is expected to
bring together policymakers,
investors, operators and
service providers to discuss
the next phase of Namibia's
oil and gas development.

The addition of an
expanded youth programme
signals a growing focus
on ensuring local skills
development keeps pace
with investment in the
country's energy sector.
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but construction completion continues to lag

indhoek's building sector showed
renewed momentum in June
2026, with the City of Windhoek

approving 179 building plans worth N$193.7
million. However, while approvals are
increasing, the pace at which projects are
being completed continues to lag, raising
concerns about delays in construction
activity across the capital.

According to the latest Building Plans
Report by IJG Securities, using data from the

City of Windhoek, June approvals increased
by 41 plans from the 138 recorded in May.
The total value of approved plans also rose
by 44.7% month-on-month, suggesting a
return of larger and more capital-intensive
developments. Compared to June 2025,
approvals were up 23.4%, while the value of
approved projects increased by 52.6%.

Despite this rebound, project completion
remains  significantly =~ weaker than
approvals.
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Only 25 building projects were completed
during June, with a combined value of
N$54.6 million. While this represented an
improvement from May and more than
doubled the value of completions recorded
in June 2025, the broader trend remains
subdued. During the first six months of
2026, just 121 projects were completed,
compared to the same period last year,
representing a 40.4% decline in the number
of completed buildings and a 16.0% drop in
their total value.

The report notes that this growing gap
between approvals and completions points
to delays in project execution rather than a
lack of development interest.

Residential construction continues to
provide some support for the market. A
total of 30 residential building plans were
approved in June, up 7.1% from May and
30.4% higher than a year earlier. Year-to-
date, residential approvals have reached
173 units, a 21.8% increase compared to
the first half of 2025. However, while the
number of approved homes has increased,
the total value of these approvals has grown
by only 2.2% to N$341.6 million, suggesting
developers are largely pursuing projects of
similar value to those approved last year.

Property additions also recorded a strong
recovery. The City approved 142 additions
valued at N$107.1 million during June, more
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than doubling the value recorded in May. On
a year-to-date basis, approvals for additions
have increased by 15.3% in value compared
to 2025, reflecting continued investment by
property owners in expanding or improving
existing buildings.

The commercial and industrial sector
presents a different picture. Although seven
projects were approved in June, bringing
the year-to-date number of approvals to 37,
the cumulative value of those approvals has
fallen sharply by 73.6% to N$93.1 million.
According to IJG Securities, this indicates
that while more commercial developments
are entering the pipeline, they are
substantially smaller than those approved a
year ago. Meanwhile, only one commercial
or industrial project has been completed so
far this year, underlining ongoing weakness
in the sector.

IJG Securities attributes the slowdown
in project completion to broader economic
conditions, noting that subdued private
sector credit extension and weaker demand
for mortgage financing continue to weigh
on construction activity.

While June's rebound in approvals is an
encouraging sign for the property market,
the report suggests the sector's recovery will
ultimately depend on how quickly approved
developments can move from the drawing
board to completion.
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