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N$1 4 billion |n fish
exports in April

. . . Italy, Spain and Zambia among top buyers

amibia exported fish worth N$1.4
‘ \‘ billion in April 2025, making it
the country’s third-largest export
product for the month and a key driver

of a N$548 million food trade surplus,
according to the Namibia Statistics Agency
(NSA) * Bank of Namibia Monetary Policy announcement date:
s . . L. *18 June 2025
“Fish occupied the third position, * 13 August 2025
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The food trade surplus was primarily
supported by the strong performance of
fish exports, which made up 78.4% of the
food export basket.

"This was followed by meat and edible
meat offal, which contributed 13.6%.
Overall, the top five food exports accounted
for 98.1% of all food products exported
during the month," the N'SA said.

On the import side, food imports in April
were led by cereals, which accounted for
19.5% of total food imports. ‘Miscellaneous
edible preparations’ and ‘Animal or
vegetable fats and oils and their cleavage
products’ followed, each with a share of
8.6%.

The top five food imports collectively
made up 53.1% of the total value of
imported food.

“The month under review saw the country
recording a trade surplus on food items to
the value of N$548 million. The surplus
was mainly driven by fish exports, which
stood at N'$1.4 billion,” the NSA reported.

Between April 2024 and April 2025,
Namibia’s average monthly food trade
surplus stood at N$220 million.

"The highest monthly surplus was
recorded in December 2024 at N$669
million. Deficits in the food trade were
only recorded in three months during the

Standard Bank
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period:

September, October
2024," the NSA added.

On the beverage side, imports averaged
N$320 million over the past year, with the
highest monthly import value of N$489
million recorded in November 2024.

"Exports of beverages over the same
period averaged N$118 million, with the
highest value of N$189 million recorded in
July 2024. The lowest export value of N$62
million was recorded in April 2025," said
the NSA.

In the broader trade context, Namibia
exported goods worth N$11.0 billion in
April 2025 while importing goods valued at
N$12.9 billion, resulting in a trade deficit of
N$1.9 billion.

“During April 2025, exports increased
by 9.1% compared to March 2025 and by
16.1% compared to April 2024,” the NSA
stated.

Imports showed a more modest rise,
increasing by 1.0% from March 2025 and
2.3% compared to April 2024.

The NSA noted that uranium was
Namibia’s top export commodity, making
up 26.0% of total exports, followed by non-
monetary gold at 15.4%. Fish, precious
stones (diamonds), and base metal ores
also featured among the top five exports.

and November
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Govt allocates N$143m to REDs
for electrification programme

he Ministry of Industrialisation
Tand Mines and Energy (MIME)
has allocated N$143 million to

Namibia’s Regional Electricity Distributors
(REDs) under newly signed Service Level
Agreements (SLAs), aimed at speeding up
electricity connections across the country.

Executive Director Ben Nangombe
said the City of Windhoek will receive
N$30 million to continue its household
electrification programme. This follows an
allocation of N$15 million last year, which
resulted in over 800 homes in peri-urban
areas being connected to the grid.

CENORED has been allocated N$36
million, of which N$20 million is set aside
for new household connections, while
N$16 million will go towards upgrading the
Tsumkwe and Gam Solar Hybrid Stations.

"Erongo RED has been allocated N$20
million, while NORED will also receive
N$30 million. Oshakati Premier Electric
(OPE) has joined the SLA programme for
the first time with an allocation of N$7
million," Nangombe said.

Something big

something blue...

® Coming soon...
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In southern Namibia, //AU-OB RED will receive N$12
million, which will be supplemented by financial and in-kind
contributions from local authorities.

In addition to these allocations, MIME has signed a separate
N$8 million agreement with the Environmental Investment
Fund (EIF) for the development of a solar mini-grid at Puros
Village in the Kunene Region.

“Under the leadership of our President, Her Excellency
Netumbo Nandi-Ndaitwah, the Namibian Government has set a
bold and necessary target. We must increase access to electricity
nationally from 59.4% to 70% by the year 2030. That means
connecting more than 200,000 additional households, many of
them in rural and peri-urban communities,” Nangombe said.

He stressed that although the funding provided is significant,
it is not sufficient to fully meet the national electrification
targets. Nangombe called on all partners to contribute their own
financial and technical resources to help accelerate progress.

“The figures in these agreements, while significant, are
not enough. That is why we are asking each of our REDs and
partners to go beyond the allocations. We have called you to
bring your own resources, your own technical teams, your own
donor networks, and your own procurement capacities,” he said.

Nangombe also noted that not all SLA partners were
present at the signing ceremony, as some are still finalising
internal processes. He confirmed that the Ministry intends to
conclude the remaining agreements without delay and begin
implementation immediately.

“This Ministry is not here to make announcements. We are
here to deliver results. An SLA is not a cheque; it is a contract.
And with that contract comes accountability,” he said.
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Asymmetry to break the cycle
of monotony in social media

By The Brand Guy

p until the advent of
social media, one
advert could Dbe

used repetitively. However,
sameness and repetition are
no longer enough to make the
sale.

Swiping right or scrolling is
the norm now, and media is no
longer a captive phenomenon.

The very architecture of social media
platforms, driven by engagement-first
algorithms, creates a loop where sameness
is the producer’s shelter and monotony
becomes inevitable.

From templated videos to recycled
hashtags, user feeds often reflect a narrow
slice of content patterns rather than a diverse
range of voices and experiences.

While uniformity increases efficiency for
platforms and content creators, it has an
unintended consequence: audiences lose
interest.

Monotony leads to disengagement,
muted interaction, and ultimately, audience
attrition. In response, a fresh perspective is
emerging—one that leverages asymmetry as
a deliberate strategy to disrupt the status quo.

Asymmetry in social media refers to the
use of intentional imbalance in exposure,
audience dynamics, content flow, and
platform features.

Rather than chasing virality through
repetition, asymmetry introduces contrast
and novelty as core design principles. It
privileges difference over dominance, and
rotation over repetition.
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Swiping right
or scrolling is
the norm now,
and media is no
longer a captive
phenomenon.

This approach begins with how content is
surfaced and discovered. Instead of rewarding
the most engaged content without variation,
platforms can introduce discovery models
that occasionally prioritize underrepresented
creators, varied formats, or emerging topics.

Such interventions do not reject popularity
but challenge the idea that popularity alone
should dictate visibility.

By surfacing difference more frequently,
platforms keep user feeds dynamic and
engaging.

Another effective use of asymmetry lies
in content pacing. Rather than allowing
every creator or brand to flood timelines at
will, platforms and publishers can stagger
exposure.

Micro-rotation systems can control how
often certain themes, styles, or formats
appear in a feed. This preserves the element
of surprise and reduces the risk of fatigue.

Avideo about a product, for example, could
be followed by a human-interest story or a
behind-the-scenes glimpse from a different
sector.

This method is particularly valuable in



SINOMINE
TSUMEB SMELTER

VACANCY

SUPERINTENDENT:
ENVIRONMENTAL, SOCIAL,
AND GOVERNANCE (ESG) AND

BUSINESS SYSTEMS

The incumbent will report to the Director: Sustainability
and Business Transformation and will be accountable for:

ROLE ACCOUNTABILITIES:

Ensure all Health, Safety and Environment standards and policies are adhered to.
Lead by example through compliance with the company’s purpose and values.
Act as the principal liaison between Sinomine Tsumeb and the Corporate Office
on all matters related to ESG, compliance, and strategic communications.

Lead the implementation of the company’s ESG strategy, ensuring alignment
with global frameworks and corporate policies.

Drive site-level sustainability initiatives covering environmental, social, and
governance dimensions.

Oversee data collection, monitoring, and reporting of ESG performance indicators
in collaboration with corporate teams.

Develop and maintain strong relationships with key stakeholders, including
government agencies, community leaders, and industry bodies.

Manage internal and external communications, community relations, and
stakeholder engagement strategies.

Develop and present ESG reports, updates, and communications to Corporate
Office, executive leadership, and site teams.

Support regulatory compliance, community development initiatives, and
corporate social responsibility programs.

Business process re-engineering by creating a detailed business analysis and
outlining problems, opportunities, and solutions for the business.

Coordinate site responses to audits, assessments, and corporate ESG reviews.
Represent Sinomine Tsumeb Smelter in external forums and foster transparent
dialogue on operational impact and sustainability.

QUALIFICATIONS AND EXPERIENCE REQUIRED:

Bachelor’s degree in science, especially in Supply Chain, Environmental Science,
Engineering, Business Systems, or a related field.

A Master's degree in Business Analytics, Business Administration, Finance or
related field.

At least one (1) year post graduate experience in ESG, sustainability, or business
systems management within the mining or industrial sector.

Solid knowledge of ESG frameworks and reporting standards (ISO standards).
Experience with management systems and digital platforms (SAP, Power BI,
SharePoint).

Strong leadership, analytical, and stakeholder engagement skills.

Excellent interpersonal skills with effective communication skills.

Commitment to continuous improvement.

Sound problem solving/judgement skills.

CLOSING DATE: FRIDAY, 20 JUNE 2025, AT 16H00 —

Please forward application to the email: stsrecruitment3@sinomine.na
Only short-listed candidates will be contacted, applicants, who

are not contacted within two weeks after the closing date, should
consider their application unsuccessful.

The recruitment process will be administered as prescribed by Namibian
Affirmative Action Act. Women and persons with disability are
encouraged to apply.

Sinomine Tsumeb Smelter is an Equal Opportunity Employer

APPLICATION PROCEDURES:
All applications meeting the minimum requirements must be accompanied
by a non-returnable detailed curriculum vitae, certified copies of

qualifications and identification documents. Applications should clearly
indicate the position being applied for and should be sent as one PDF
attachment. Applications not adhering to these rules will not be considered.
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brand-to-consumer communications. For
large enterprises engaging with informal
or microenterprises, asymmetric strategies
help prevent the overwhelming presence of
corporate narratives.

By balancing storytelling from both large
and small players, and featuring diverse
geographies or market levels, campaigns
gain authenticity and depth. Audiences are
not just exposed to polished marketing—
they encounter real-world experiences and
perspectives that diversify their informational
diet.

Platforms also benefit from offering
content creators a range of incentives beyond
mere volume or engagement. By building
in asymmetric rewards for originality,
tone variation, or storytelling innovation,
platforms can shift the creative ecosystem
toward quality over quantity. Creators are
then encouraged to break patterns rather
than mimic them.

Combatting social media monotony is not a
call for randomness or chaos. Rather, it is an
invitation to consider rhythm, diversity, and
narrative balance as foundational to digital
design. Asymmetry provides a toolkit to
enrich the user experience, restore attention,
and invite curiosity. In a time when users
scroll quickly and disengage even faster,
surprise has become a form of value.

When strategically applied, asymmetry
does more than refresh the feed—it sustains
relevance in an environment where sameness
is no longer enough.

*Pierre Mare has contributed to
development of several of Namibia’s
most successful brands. He believes
that analyticmanagement techniques
beat unreasoned inspiration any day.
He is a fearless adventurer who once
made Christmas dinner for a Moslem,
a Catholic and a Jew. Reach him at
pierrejune2i@gmail.com if you need
help.
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Only one company joins Namibia’s

first AfCFTA consignment

nly one company has expressed
Ointerest in taking part in Namibia’s
first consignment under the African
Continental Free Trade Area (AfCFTA).
Policy analyst from the trade ministry,

Vistorina Nghifenwa, confirmed this to The
Brief.

‘ Everyone deserves the

momentum to thrive.

The AfCFTA was launched by the African
Union (AU) to create a single market for
goods and services across Africa, aimed
at boosting continental entrepreneurship
by eliminating tariffs on most goods and
services.

“So far, only one company has expressed
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interest in being part of the consignment,
which is the Walvis Bay Salt Company. We
have now approached the Namibia Trade
Forum to generate more interest among
local companies,” Nghifenwa told The Brief.

This comes after the Namibia Chamber
of Commerce and Industry (NCCI) in
February this year urged local businesses to
participate in Namibia’s first consignment
under the AfCFTA, which was initially
planned to depart via the Walvis Bay port by
road transport.

The Walvis Bay Salt Company, currently

marinenamibia.com

TENDER

TENDER NO: DBMNEO532 GENERAL CONSUMABLES
DESCRIPTION:
base, to Debmarine Namibia Warehouse in Liideritz.

SCOPE OF WORK:

CLOSING DATE: 23 June 2025 at 12:00

REQUEST FOR ELECTRONIC TENDER DOCUMENT:

First date of publication: 21 May 2025

Debmarine Namibia is seeking experienced service providers for the supply of general consumables on an uninterrupted

The listed consumable items must be quoted inclusive cost of delivery/transportation to Llderitz.

Registered businesses interested in providing such services are requested to register at Asite Marketplace:
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the only local participant, is Africa's largest
producer of natural solar sea salt. In May,
the company inaugurated its new N$100
million salt warehouse at the Walvis Bay
port.

Nghifenwa said Namibia is targeting
West Africa as the destination for its first
consignment, with the aim of expanding
its footprint in markets where no trade
agreements are currently in place.

“Apart from West Africa, we are also
looking at the Southern African region,
particularly the SADC,” she said.

She further revealed
that the initial launch
of the consignment into
the continent, originally
expected  last  year,
was delayed due to the
gazetting of the offer not
being finalised.

“It was supposed to
be completed on 20
December last year, but
this was not achieved
on time. After further
consultations, we have
now gazetted the offer
and the consignment can

engagements.

Debmarine Namibia shall not be responsible for any costs incurred in the preparation and submission of a response to
this tender and furthermore reserves the right not to extend this tender into any future tenders, negotiations and or

Debmarine Namibia shall not accept submissions rendered after the closing date and time.

DEBMA

https://za.marketplace.asite.com/ to obtain a tender document with reference number DBMNEO532 GENERAL

CONSUMABLES depart — we just have to
ENQUIRIES: find a day,” she said.

Toh 1204 &1 707 8481 Former Trade and
gTé!;ﬁ?EaW%suwmss Industry Minister Lucia
Bidders must reglster on our platform Asite https://za, astte.com/ to In Iipumbu previously said
histender that Namibia would
DISGLAIMER: benefit from access to a

large market of over 1.3
billion people through the
agreement.

The country has spent
the past four years since
2021 raising awareness
I about the significance
' of participating in the
AfCFTA.

N A IBIA
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Leading with confidence
as a young professional

By Ipupa Fadeyi

tepping into leadership
Searly in your career

is both an exciting
opportunity and a daunting

challenge.
You bring fresh
perspectives, energy and

ambition, but you're also met
with skepticism, high expectations
and the task of leading those who may

be older or more experienced.

In today’s dynamic and diverse work
environment, young leaders must learn
to handle a complex mix of authority,
relationships, self-imposed pressure and
communication demands.

In this article, we explore five common
challenges young professionals face as
emerging leaders and offer practical
strategies to overcome them.

Whether you're leading a team for the first
time or stepping into a new role with greater
responsibility, these insights will help you
build the confidence and competence to
lead effectively:

1. Establishing Authority
Credibility

One of the first hurdles young leaders
face is being taken seriously, especially
when managing people who are older,
more experienced or were once peers. It's
easy to feel intimidated or uncertain about
asserting authority. This often stems from
limited professional experience and the
fear of not being “qualified enough” to lead.

How to overcome it: Authority doesn’t

and

66

In today’s
dynamic and
diverse work
environment,
young leaders
must learn to
handle a complex mix of
authority, relationships,
self-imposed pressure and
communication demands.

come from age, it comes from how you
lead. Start by demonstrating reliability
and professionalism in everything you do.
Show up prepared, meet your deadlines and
follow through on commitments.

Let your actions speak for you. Build
subject-matter expertise in your area and
stay curious. People respect consistency,
humility and competence. Most
importantly, listen to your team, especially
those with more experience. When people
feel heard and valued, they are more willing
to support your leadership.

2. Managing High Self-Expectations
and Pressure

Many ambitious young professionals
put immense pressure on themselves
to succeed. You may feel like you have
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GRAZY
DISPLAY

something to prove or that you need to achieve rapid career
growth. While drive and ambition are powerful motivators, they
can also lead to stress, burnout and self-doubt if not managed
well.

How to overcome it: Redefine what success means to you.
It’s not about being perfect or reaching the top quickly, it’s about
growing, learning and adding value.

Give yourself permission to be a work in progress. Seek
mentorship and peer support, and be honest about when you're
feeling overwhelmed.

Build healthy work habits by setting realistic goals, managing

STANDARD PULL-UP

your time wisely and taking breaks. Emotional resilience is just Borners
as important as ambition on your leadership journey. N$1000.00 BANNER
3. Developing Effective Communication Skills @orbital

Strong communication is at the heart of good leadership.
Young professionals often struggle to clearly express their ideas,
give feedback or adapt their communication style to different L
audiences. Some may also hesitate to speak up in meetings or
may dominate conversations without realising it.

How to overcome it: Begin with self-awareness. Observe
how you communicate. Do you listen actively? Do you speak
with clarity and purpose? Practice speaking up in meetings
with well-thought-out contributions. Ask for feedback on your
communication style and look for opportunities to improve. i e
Reading widely, attending communication workshops or joining N$250.00 per SQM
public speaking groups like Toastmasters can also sharpen your
skills. Remember, communication is as much about listening as
it is about speaking.

4.Balancing Leadership Roles with Peer Relationships

Taking on a leadership role among former peers can be
awkward. You may feel torn between maintaining friendships
and enforcing accountability. The risk of being perceived as
playing favourites or becoming too distant is high.

How to overcome it: Set clear boundaries early. Have
open conversations with your peers about your new role

N$1200.00

and be transparent about your commitment to fairness and R vred
professionalism. Don’t shy away from difficult conversations, o Noo00
but handle them respectfully and consistently. Avoid gossip and Custom Sizes Avaiable

Prices Excludeds VAT

favouritism and instead, build a culture of mutual respect and
teamwork. Over time, your peers will adjust to your leadership,
especially if they see you acting with integrity and fairness.

5. Building Trust and Team Cohesion

Trust is the glue that holds teams together, but for young
leaders, earning it can take time. Team members may be sceptical G Noea 8 azh 3154
of your leadership until you prove your ability to make sound
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decisions, handle conflict and support their
growth.

How to overcome it: Lead with
empathy and authenticity. Take time to
understand each team member’s strengths,
challenges and aspirations. Recognise good
work, celebrate small wins and welcome
team input in decision-making. Admit
when you don’t know something and show
willingness to learn. When your team sees
that you care about their well-being and
success, trust will grow. Cohesion develops
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from shared purpose, clear communication
and consistent leadership.

Final Thoughts: Growthis aJourney

Leadership is not a destination. It’s a
journey of growth, influence and continuous
learning. As a young professional, you
don’t need to have all the answers. What
matters is your willingness to learn, your
commitment to lead with integrity and your
ability to adapt with grace.

The challenges you face today are shaping
you into the leader you are becoming. Don’t
shrink back because
youre young. Step
forward with boldness,

stay teachable and always
remember that people
follow not because you
have a title, but because
you inspire trust, action
and purpose.

You are the CEO of
your career. Lead with
intention, lead with heart

‘P Bl /& Namibic
] Environmental Investment Fund ; G2 " [ Green Hydrogen

. of Namibia |ensuring sustainability ~=_| . Programme

The Environmental Investment Fund 6f Namibia (EIF) invites reputable
organizations to'submit bids for the below mentioned.

REFERENCE NUMBER: GIOAB/EIF-NGHP-2/2025

* NON-REFUNDABLE ; Freé

HOS EhEUNDAE) an;i lead with courage.
Ipupa Fadeyi is the
DESCRIPTION: Supply and Delivery of Meteorological Mast Equipment

Jounder of IpupaK
Grow You, a career
mentorship and
leadership coaching
SJirm dedicated to
Raising a Generation
of Young Professional
Leaders. Through
the CEO of Your
Career initiative,
her mission is to
empower young
professionals and
emerging leaders to
take charge of their
growth, unlock their
potential and achieve
lasting career
success.

BID CLOSING DATE: Monday, 30 June 2025 at 12H00 PM Namibian Time

GENERAL QUERIES CAN BE
ADDRESSED TO: :

Procurement Management Unit
Tel : +264 61 431 7733/38

BIDDING DOCUMENTS CAN
BE REQUESTED VIA EMAIL:

Email : procurement@eif.org.na

, SUBMISSION OF BIDS:

Hard copies/physical bids to be delivered at: :
Envi(onmenta[-lnvestment Fund of Namibia Head Office, 1st
Floor, Heinitzburg Heights, c/o Heinitzburg & Dr, Theo
Ben-Gurirab Street, Klein Windhoek ;
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NAC targets passenger growth
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new routes through AviaDev Africa

he Namibia Airports Company

I (NACQ) is stepping up efforts to grow

passenger numbers across its airports

by pursuing new airline partnerships and
improving air connectivity.

The company plans to use platforms such

as AviaDev Africa to attract more carriers,

with the aim of boosting the tourism and

FOR DAILY NAMIBIAN
FINANCE AND
BUSINESS NEWS

trade sectors.

According to NAC, the company handled
1.1 million passengers in 2023. Hosea
Kutako International Airport alone has
the capacity to serve up to two million
passengers annually, leaving room for
growth.

“Increasing traffic volumes is a priority as

Daily PDF
version sent
via email
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we work to maximise our existing capacity,
grow revenue, stimulate economic activity,
and create jobs,” said NAC CEO Bisey /
Uirab.

He said the NAC will attend the 2025
AviaDev Africa Summit to further these
efforts.

"By increasing connectivity to Namibia,
opening new routes, and retaining existing
ones, we will be able to position Namibia as
a regional aviation hub that supports both
leisure and business travel and creates new
employment opportunities,” /Uirab said.

bmarinenamibia.cot

TENDER

DESCRIPTION:
an uninterrupted base, to Debmarine Namibia Warehouse in Luderitz.

SCOPE OF WORK:

CLOSING DATE: 24 June 2025 at 12:00

REQUEST FOR ELECTRONIC TENDER DOCUMENT:

ACCESSORIES AND GASES

ENQUIRIES:

The Commercial Officer

Tel: +264 61 297 8481

Email address: e-tender@debmarine.com

Subject line: DBMNEO534 WELDING ACCESSORIES AND GASES

First date of publication: 23 May 2025

TENDER NO: DBMNEO534 WELDING ACCESSORIES AND GASES

Debmarine Namibia is seeking experienced service providers for the supply of welding accessories and gas on

The listed consumable items must be quoted inclusive cost of delivery/transportation to Luderitz.

Registered businesses interested in providing such services are requested to register at Asite Marketplace:
https://za.marketplace.asite.com/ to obtain a tender document with reference number DBMNE0534 WELDING
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He added that AviaDev Africa provides
a key platform to showcase Namibia’s
potential as a gateway to the continent.

“Our vision is to transform Namibia into
a logistics and aviation hub for Southern
Africa. Engaging with global stakeholders
helps us strengthen existing routes, attract
new airlines, and identify investment
opportunities to enhance our airport
infrastructure and contribute meaningfully
to national economic growth.”

The 2025 AviaDev Africa Summit is
expected to bring together over 400 senior
stakeholders from the
aviation and tourism
industries to explore the
future of air connectivity
across Africa.

The programme will
include a Masterclass on
air route development
and a regional workshop
hosted in partnership
with the SADC Business
Council Tourism Alliance,
focusing on expanding air
links across the continent.

NAC has been an active
participant in the summit,
having hosted the 2024
edition in Windhoek. The
event drew 36 airlines,
408 delegates from 46
countries, and facilitated
over 1,200 meetings.

Bidders must register on our Asite Mar

participate in this tender.

DISCLAIMER:

negotiations and or engagements.

place: https://za.mar

Debmarine Namibia shall not be responsible for any costs incurred in the preparation and submission of a
response to this tender and furthermore reserves the right not to extend this tender into any future tenders,

Debmarine Namibia shall not accept submissions rendered after the closing date and time.

DEBMA

.asite.com/ to

The company said
continued involvement
in the summit is a key
part of its strategy to
increase air traffic, attract
new airline partners, and
support Namibia’s goal
I of becoming a major
" transport hub in Southern
Africa.

NA IBIA
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Inflation slows to 3.5% in May as food
and alcohol keep upward pressure

amibia’s annual inflation rate

‘ \ ‘ stood at 3.5% in May 2025, largely

driven by rising prices for food,

non-alcoholic beverages, and alcohol, the

Namibia Statistics Agency (NSA) said on
Wednesday.

Releasing its latest Namibia Consumer
Price Index (NCPI) bulletin, the NSA
reported that the food and non-alcoholic
beverages category was the main
contributor, adding 1.2 percentage points
to the annual figure.

Housing, water, electricity, gas and other
fuels followed, contributing 0.9 percentage
points, while alcoholic beverages and
tobacco accounted for 0.8 percentage
points.

The headline annual inflation rate for
April 2025 stood at 3.6%, compared to

4.8% registered in April 2024.

Monthly inflation remained unchanged
at 0.2% in May, the same rate recorded in
April.

Food and non-alcoholic beverages, which
make up 16.5% of the consumer basket,
posted an annual inflation rate of 5.8% in
May, up from 4.7% recorded in May last
year.

“The food and non-alcoholic beverages
index recorded an annual inflation rate
of 5.8% in May 2025, after witnessing an
inflation rate of 4.7% in May 2024,” the
NSA said.

The alcoholic beverages and tobacco
category, which accounts for 12.6% of
the basket, also recorded a 5.8% annual
increase, although this was lower than the
6.6% recorded in May 2024. On a monthly
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basis, inflation in this category rose by 0.9%, following
a 0.5% increase in April.

Hotels, cafés and restaurants registered a 5.7%
annual increase, while education costs rose by 4.3%

and recreation and culture by 4.2%.
. Housing and utilities, the largest component of the
For Da II consumer basket at 28.4%, recorded a 3.6% annual
increase, slightly lower than the 3.7% rate reported

Nam i bian a year earlier. On a monthly basis, the category

- experienced a deflation of 0.4%, reversing a 0.3%
FI n a n ce increase in April.

Within the food sub-categories, several items

a nd showed notable price jumps. The NSA said oils and

fats recorded an annual increase of 9.1%, driven by

B“Si ness a sharp rise in the price of cooking oil, which surged

from a 4.9% decrease in May 2024 to a 12.5% increase

news in May 2025. Cooking fats rose from a 3.0% drop to a
5.9% annual increase.

Meat prices increased by 8.8% over the year,

with biltong rising from a 7.6% decrease to an 8.0%

increase. Minced meat went from a 0.8% increase to

SU BSCRI BE 10.2%, while beef climbed from 3.5% to 12.6%.
Fruit prices also saw a significant rise. “The index
for fruits increased by 15.5% during the period under

Daily PDF review, compared to an increase of 12.4% recorded a
}° ¥oision et year ago,” the NSA noted.

via email

Fish prices rose by 9.1% annually, compared to a
6.7% increase in May 2024. Bottled and tinned fish
prices were up by 5.4%, while fresh, chilled, and frozen
fish jumped by 12.0%.

Transport was one of the few categories to record a
decline, falling by 1.3% over the year. This was mainly
due to a drop in the cost of operating personal transport
equipment, which decreased from 9.8% to -3.3%. On a
monthly basis, transport prices edged up by 0.1%.

Core inflation, which excludes volatile items, stood
at 4.1%, higher than the overall inflation rate.

Regional inflation figures showed that Zone 3, which
covers the //Kharas, Erongo, Hardap, and Omaheke
regions, recorded the highest annual inflation rate at
4.0%, above the national figure. “Zone 1, covering the
northern regions, recorded an annual inflation rate
of 3.5% in line with the headline inflation rate, while
Zone 2, which is the Khomas region, recorded a lower
rate of 3.1%,” the NSA said.
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SIMONIS STORM

FINANCIAL
MARKET MONITOR

JSE Sectors: Year to Date in %

Spot Gold 3386.78 USD/IZAR 17.7710 82.46% Mining
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Silver 32.17 USD/CNY 7.1730 . 3.70% Financials
Uranium 69.90 EUR/USD 1.1582 T 1363% Industrials
Brent Crude 69.10 GBP/USD 1.3602
Iron Ore 90.13 USD/RUB 80.0625 L 1882% Top 40
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Global Indices: Year to Date in %
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